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1. 5]

REW) e — M ARG SR GHA- G5 B2, HEE S AR e RS (JENE) | Ifi%
MR B2 BEE AR (B | BESGRH A a2 (Haehk) MEBRMIERT S (5
ffez, 2019) , FEBhHIRIHAC, A2 RSG5 Lo ) i R I BB, AR STBHAT- & (Ui
HMME. A HERE) MEERT S RRBIE, 2013—2019 43 E 5 B 5 i 558 5 A Sk 2
BAE bk, EHEGIERIK 106%, 2019 415 BT & T 558 5 MALIA 1815. 6 447T, [A] L4
K 57% (RIHESFLATTERE , 2020) o 5B o BUBE MR 3 1 A4 ] I i o )™ A2 4 Z8CR AN A 10 IR

OEBTH , KA RBAIEST LI B (U0 B BRI . TR MRS
ISROPCHEE RN (T HALES . 72072134) ,
WIREH . FE, E-mail; mkshou@ whu. edu. ¢n,
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B, BRI (2019) BUTHA IR T, A R U £ T R0 A 1R 4l
B, B B 5 BRSO 2 R ] S0 B R

WM B ORI E %, (TS B 5 SR i AR AT G (. %
fi A HI), BHES RN, 55 AL 2 ) F5 1 T 582 B I % 2 — . il
Andrews 5 (2016) BIBFIERIL, 15 852 AUITAL2S ol BB EF B 23T A IR RS BT 0 R, A fi]
S, VT AR BB R S SRTT, X — SR IE X R A AR A IR,
I AR ST B 135 L5 PR BT BB i BUBFIE PR TR FORDL T I 2 % 7T
ORI LT R R, B3R R R T R R O e RS B A R, R
RS AL o A B PR TR 80 )5 B PR T, UYL A AL 3 S 25 B e
SRR (R L

KBRS TS T VCREACRT (regular focus fit) Wik —BHREVAZ . BT S, LD
R B S 2 B 25 VAT S (Maeng et al. | 2013) | i/ PRTES6TE e ) 4 B 3%
AP ZEV T DR, B, A TR R A 16 A R R A B (BURHEE ve. ICAGHESR) 19
PRI U RREF (Lee and Aaker, 2004) . PRI, 7% SOHS {8 B A 15 VG R BB TE A 2405
P AR R 6 S AL B R, LA TR 05 50, ATITE R L,
S0Pt AR R SR, BRI BRSSO T s AT B
RS, WA BT 5 1 0, T AR BRSBTS T
SREAER T AL AR I DG RSO F 5 B8 T B o A

2. XEREIM: HESAFEHEEEITH

PUBTIE b I 08 30 22 7 1 25 [RVRRAIE B MR B 5 25 A G I (TR 56 . B8 1 1
PBWE SO AL N YR (Maeng et al. | 2013) , TAESHHEMBEE OB H T 26 AR 1
PR MERZ B AIE . A E ALK (O’Guinn et al. , 2015)

FESSPUBT XTI 55 A7 (0 R A0 5 R T 0 [ R 28 (MR Ik A, 2020) , 4T RS I 2 48 A
SPBT A DA P P B R RE a5, O T EBRBO A IR R s, P &l
A AMEAT R B IR RE Ty, BRI, TEAS 2 BRACIRGCT, W2 E i T2k,
MRFHERERE (Levav & Zhu, 2009), 233 SACRIFA™ SOk RR AT, JAFHBTAE A
H (Xuetal., 2012), Jf@E8mxs AT W L (T BUMBh R, 2020) . BRILZA, 1M
WH G ET R WS R, PIETHEETS, Bk, HERF R, S o=
AR (Consiglio et al. , 2018) , FERIMKZAR S RAEAE NS AR, 52 il W22 0] A A 208 56 R 1 5
(Huang et al. , 2018) , TEWGSEAT A b, PAECEREErD, I 2% 8 T B0 B 5 BN ge P sl /b, 1% 28 %t
PSRRI A, M S R RS EE 20 EY, Wbzl 8 5421 2% (Hock &
Bagchi, 2018; Mattila & Wirtz, 2008) .

[n] 36 RS 0] 1) R S FSEIESE T PR BT R85 b, T 0% 8 0RO 1 8 S AN SO A B R R, X R
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JIR 4545 BE A T O34 (Hui & Bateson, 1991; Machleit et al. , 2000; O’Guinn et al. , 2015) . F#FERES
T, MASBARESFHEERGFRRA Ty, Ak 2 [k 0 2% 3 10 A e B SO sr , IXURS: B3k i
PEim, B ) Tk B DL A S 1) 7, B A (B R RN 24 05 Z B BE R 25 )5 (Maeng et al.
2013) . Ah, FhSxiE 46 0 G R R AT B X DL B E 18 OB AL SR IR, R EREE T
PUNAR i R A BB PT R RAATRTH 2 2 0H 2 R I SE 2 8 (Puzakova & Kwak, 2017) , hIsied s By
JetdT AR, AN ALl EANEE A S (by turning inwards ) 3 i 58 A 4 04 B B A9 T 3G
(Milgram, 1970), BIANEHIOCHETHL, #A5MAX A ESE (Sommer, 2009)

RS SOOI B T T HE i A ST — E A 2 MR R XS ) RCR s, (BAERS B)
IS, Andrews 45 (2016) VR T AL SHHE R LI B RCR 52 . AT A8, Y
HAERIASE (DY FARSHET R IR ST ) v, B X A A S5 v o7 88 B vy, B e mT AIA Sy, DAAE
FR AL ST AT 2 R 25000, SR PRI AL S H 5 03 2 28 ) 5 e 1oy 1) SCRRENAR 20>
O SCHR VS S T PR EE T S AR S0 85 T WA 2B (5 B0 S S 0, AR 5T L O
E S, IR AT S PET S5 BT SR B AE S DT FC RO A RN Y i A SOk i,

3. BiREA A R R

3.1 Y e

KALIE, JBRPUR 3R B AR (hedonic principle) 780y BE 2245048k — B WAl & A
AT R NTESIL, SR, 1997 4, Higgins £ AR5 & M #IR (theory of regulatory focus) kAT
X0 BAR AR T AT S R RALE . BRI, R e R AR ATEIESR B A
TR o B P R B AR S ML ey, 32X 4 A AR %2 [\ ( promotion focus ) AT B AH X 1]
(prevention focus) M2 (Higgins, 1997) . 7EAEHE MRS, MAEK I A LD Him TR
R RN E R bR, TR IO BRAR S B, A0 2 75 A7 A B 25 SR B sk i e B
B PRET, AMERMTESCOR A SHERGRT, AR ARG SR S 18 K AR, RS/ 450 2 O
Sl AR X AEAE U 25 R AU (Higgins, 1997), [Al—F5, AT 2 E ) A9 A B G 1
FHRYIEE, JEATREECRSEAFAZE R s AL T B ] (AR G T i (9 S i, AT g A6k 1 1T 45
e

BEAN, R R AR PRI BT = A B 1) RVRE T ], 1 B [l ] DASE A3 4R is AT I
K, SEEEMEN; REEUE B 5AE . FEAEEA K, WREE (Molden et al. , 2008) . LIfE
WFRERW], AN THESIERL R (A 2 S BOUR AR A E 155 M) (Maeng et al. , 2013) .

3.2 HEWFEANERRER)  E AR

:

R BAESLRARAEE T S s il W SKn] REAF R AR " 38 NI 3K T BE S LAY 6k

/
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XPIMOAN[E SRS (Li et al. , 2017), HEEHARAUCERNESS, J5#BFR AT RHAEL (Zhao & Pechmann,
2007) ,

AN PR A NS R PR ], 3 0 380 X6 v 7 Ja R ok 2 8 22 vV ( Delevoye-
Turrell et al. , 2011) , AHFCIEWARAZEERS , MBI P D A A W RERR I, AR E S FI£R
I B RS N BRI BOE B A E [ (Gray & Menaughton, 2003) , i, 7EdtSiiHiarsgEd, Mk
A8 B A0 5 1) B A ) BRSBTS o AR AR IR IR BE rhr, A A zs TR AR SZ BB, A AR IR 21 1 IR R
FREEFAR, G R 45 SR i £ it 2 1] B P RE G .

AMELEAESPIBREE T, B8 MBS (Maeng et al. |, 2013) , 2x75 SRR/ | BG4l
W, XSHEEAATE RIS R IR, SLEr, AT FRERE R R (5 B e, SIERIE
SN, R R ARG BN, LB, R HEAL A M B 2 e R A AR A A 8T
BOWANTN:, RS 0 i 4 i

EZAARRL, AMATEAESIEF IR T, ek m ] REREBIE (Tong & Li, 2021), 233K KA
fi, AUREAEEIEMZS R EHUR, BEE, ffIx R AE IR U S AR BN e, SHEBEEMUER
L, R RIS EAME BN, TR, WA HEALAYE B 2 U R HE AR 1Y 15 B T 48
Gy, NI ARAR S 1) i

i, 4K,

Hla: #H SR, RARKIEREREKSIERERSIESH TR,

Hib: SR, RAKBIERERILRKRIEREGIESN HaE,

3.3 MW AN RRERR) T L ICEOR

JUETEIESR BRR At R, AT LS o SR BRI 2 A 1) s B A8 1l AT AR, (H2 AL
PrSHEE I A BT RIS M S (compatible) , 2 FEC—FICECRLN (fit) (Higgins, 2000),
mn, GERIGEAVRAS (desirable end-state) [ H b5 508 ) TE N 324G, 10k G AN G 1 25 FLIR S
(undesirable end-state) Y H AR5 BiHE a1 B35 25 ANTHY H ARG SK R AABATE S 197815 7€ 1]
FHVCED (AR PSE) B, AT AE AT ICEC (regulatory fit) 20,

Lee Fil Aaker (2004) #R7% T I PERCBN %) Ul IRSCR 52 m , A1 &80, 415 BAESR 54
TR A SRR MR 5 X — BT, 25 BT RETE 2R 50 N T, SR T3 i M 1 S UL 36 S i o 23 5% Tl
JESEIVEAS , FEOEAFERE , X5CRT Higgins BIBFFEHI—2, S ANTAA R Hbp B iy
T GAATR R E mAER S (fit) B, AMT14s “RESEIER"  (feel right) (Higgins, 2000) , EAKIM
T, TEURCRSHE SR iR R 1 DG T R 5 2 HE 28 v 5 3 B A DG T BN A B AT 2R B o, (A
AT “IEsE AR, BRIV ) FE EAEZE A DERC AR 1 AT A5 B MERE . AN B b i f%
IR EARZERE S TR DA Y, RN TR S M R R S BOTT FE5E E AE B IE T
B, RN EREREAVIR .

FE R T D ECSON 8 B T AR SCR GRS 500 ) LAWY, A0 TAESTIET R T, AN AR B 40 2 )
R RERRE , LB ARG S T RURREZR G T, BRI ORISR RE R AE R X R
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B B SANTREE AU ST HARA— 2, AR SRS ERR”, SRR T XHE B B X
B, M= ARE B TR T2 B8O TRURMER 5 F B R IR A, $ETHBATXE™
HHICICHCR

SRR, AL TARSER RS, AR (2 2R ) S AT BERE , ISR ISR S T AR
HEZRIY) i, AR WKl RE R IIER” XRMEE, Sia S IfesEE m iy HArk—2k,
AR < RSEIERR ", SRR 7 XE R A T ERE , ™ A= Y0 B TR it 2 S 2R 7
WA HEZR T 5 5 B A IE T R ZSEE, ST TSR i IS8R

i, PR

H2: HESPHFMERERNOESINERR HFICIZRRER M,

H2a: #HSHFR, RARKIERESERSEERERBEFH SFEIZRR,

H2b: FFHSPHE, RAKSERERLRKIERERSEFH SICIZHR,

H3: HSPHFMERERNT FICIZR R LR B 5 R TR ER I,

5

4. ARIZITSRIZRE

ARICH S BT SRR A iR B, SIS b, D H R AR e KRS
W3 I A2 ARAESE PR AR TG R ) S I NI e v B SE R A P B SR, AT A
MARBUT P B AT o kit . BRI, ARSI sl TR ot 2207 TR R
APP [YSEPRIUIAT . AP AL & WK PR R (PP I s BT ) , OB R SR ) R
AN SR AbRENE R e R B, PREAR BT 508 B AP — St (OC THERBRL S 4
PRI P T £ S5 S WL %) o

4.1 YRR S HOARHIE

ARSI 2 (HES Y vs. AEALSSHIEY) 2 (WARHESE vs. PARAELY) WA mlEcIt, 3270 1
TERCFE S IR LS, Hirb 42, 6% R 1, SFYI4EIE 23.89 &, 62. 6% MBI R4, 20. 7%
PR A K DA 22T SR RENL A B AN, # ST —BURHELR A 72 A, E SIS AE
A 69 N, AEPIEF—HIRHESRA 63 N, ARPHET—IEEHEAR AL 66 A, IR SCES AL, T e
N R B RN NE P N DS R g L0 A L 1R R S g v A R ol L LB N [ |
BR 1T SRR Z Ah TSR R AT E N AS A T

TR AR ME 1 PR . g SRR G5, KeE kRS AR T, A M 5T R R S AR
B s, TS RO S B AN ) DU (IR SRR ) o R A T R
£ Mysql Bl PErfic s, R TSR Al A iIE 0L, M ST ARAE B cookie A2 Bl— B0 4
5, IEERE AT g . RIS, B gks mIZ 55 S n) a8, 35 &N TR
W PR R, ) S BAESLEEA TR, JEXSIE R R B R R AT AT 4y (R S ERRAE R S
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W) o flm, POREEAE B RIHS , FFRA— LA iR,

BRELEPE, || BRACAT | | AGEMEE, FEA || H BB AR || SEAS ST |.e. | H0R [ R 2
BEARE | AL | RS R T | | B AR ] I [ 28, AR

E I O v v

42 St

(1) H2PEHRM, SRS NE A, L2 5F AR A LTSS RIRE+HE
PAESRA R RN I X (Maeng et al. , 2013; Hock & Bagchi, 2018) , ASEHGh, AR il wi BEAL
SrEIETRMER (BENTRER) WA, BRACIEL TR NSRS (B EREIT L2,
MR SRR, SRIGRERT 7 9078 vo i 3R 58 At P R AR IR I T (1= AP, 7=4F %1
B5) o PISKIEDR B0 . RONVAMR R G RA — 2, ATl (NV=55) SR, BB TR RS E,
SHPB A RIBER IR S B IIBTR My =5.67, SD=0.76) BERTAEPIBA (M =2.96, SD=
1.10, ¢ (53) =-10.42, p<0.001), R SAIFENR VAL GBI,

(2) J A5 BHELEERN, ARG Lee A1 Aaker (2004) MIMFSY, FE451 2 HE S o B 2250 8 A 1A 1 452
K, el HEAR R U SR BRI AR A AT . O TR AT A B AL, (R BAESR S B B P T
EEEONAL, BRTEEAER MR, ALK RSB PIARTTE R RS TR, BURHESE
H PP TH=ANERH, fdnt—84aE, Waatedon QP THR=A/VHeH, KRR
)7, AT (N=102) FOY, WG HER S M BEUACH T R E BRI RS (M, =5.63, SD=
1. 14 vs. My, =3.15, SD=1.71, ¢ (100) =-8.69, p<0.001), WY AHMELL AP N 5
SRR (My,=3.42, SD=1.43 vs. My, =5.94, SD=0.96, ¢ (100) =10.37, p<0.001), %
W 5 BAE AR BB R B

4.3 ApElE

(1) J45 s, A — 45 S 7E Mysql B8 PR h e 5%, o rE M oih S 4%
AA L, BA RS ERRR 0,

(2) JEICICRCRIM R, AR LIAERFSE, T RZ (advertising recall) M)A 010 RCR 1Y
FEFAZ—, XFREE RSOl EI) T EER, o B ZR R TR M [ Y
A A G B A5 1, AR SCHIRSE 1 PR S T 0GR, T B2 AT AR S S 3045 A il i 12
BB —FT SRR, SCS IR T Holmes (2021) RYSHBYIEAZ I )71, B TR W2 45 BT e
TR X4 | AR ES G S R B A SRR RS N, T B — SR E AN, i <)
HXTGIRAE AT T SRS S AT B DL < T R R A AT, B
Sy B A IER N (0~3) #iE .,
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(3) TN, 288 Lee fll Aaker (2004) A& 72, %?/ALE{%T&FE’JIEJIW%JUE “IR
AR )5 NSRRI “ R H A AR 25 5 B FRAB A TS 8 A ax U o

4.4 SLUGEEIR

(1) BT, RO FEA T RS TERR S WOXEPH IR 7 N A ET R (M, = 6. 64,
SD=0.57) BEETAMEFEAT (Myy:=1.50, SD=1.27, ¢ (246) =-40.34, p<0.001), JE5E
AL S IBFAHERD R I B . WA HEZR T, Bl ) SR S IR 05 B U s (M, =
5.80, SD=1.00 vs. My, =3.56, SD=1.85, ¢ (246) = 11.82, p<0.001); FAKHELT, #ikikNh
f%ﬁﬁ%%K%Mﬁ%ﬁ@%ﬁ%(Mm=3@,w:L%mM%=5%,w=Lm,
t (246)=-13.04, p<0.001), | H{EHE BIARL,

(2) R %ﬁﬂﬁﬁTﬁAlﬁEm%%I?ﬁﬁﬁﬁﬁf%,E% AT R O
180 icst, K & AEEORT 1 i98dE ., RA-RREX T & a7 0. B e st
IR SRR T, A AE BAEGLR A & fidi,

ROARE RS RN 1 iR

*1 THRIELER
PWEFRE T, ANEPEEAER EPE AT, RIEEEHEL
A UK B
X’ p X p
A LETE 7.76 0. 005 4. 63 0. 025
FAE L Wit 25 AE 40 LI AHE L Wi 25 HELL
miETEE ST
62.1% 37.9% 37.9% 62. 1%
FRAELR I 25 HE SR RAEL Wi 5 AE SR
K EES L
36. 4% 63. 6% 58% 42%

(3) PHEFEREE TR RME BAEREAT 5 s C R, R E R B, #aWstitith, A
5 BAEZR S 6 Ada e, WE 2 fios, PEAETN, RABRHERY T GG E e, Fiti
W Hla 198 30KF

(4) AEPIEFEIREE NRFBU(E BRSO R, R as R iR, dEdIEcsrsid, A
A5 SAEZL RN A 06, WA 2 Fos, dE9IErHE T, SRS REZL A & Sdi i m, Rtk
5% H1b 1533 55,

(5) JTEEAZ, LIS EHZAE R AS B, DABREE RE BORE R (AR B, ot SR R O 224
B, R 51E BHELXS B RUR 0 28 BN 3, P8 5 15 JEHE 42 G i 20 9k 3K RS DG e 2 ¢
RIE) R EAFTE R E 225 (F (1, 246) = 55.64, momnoﬁwm@3mﬁ,%ﬁ%ﬁ
T, RABURAER D) & s RER M) S BOR T (Mg — mmms gy = 2- 21, SD=0.83
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(o)
(=]

54

Wi
o

41

S
(=]

25
21

16 mSET s
okt

S EIF T
3

N
(=]

—
(=]

(=]

BT — T — APBF— APBF—
BRHER WA HELR PARHELR W ATHELR

K2 g

V8. Mygspenm s = 1- 38, SD=1.04, ¢ (129) =-5.05, p<0.05); FEMEHFAET, KMk
*E‘ ;Jla E"J fh ﬁl':l: 54 j:J'E': 9% *E ;JIE E"J JL ﬁllil: 55[ % E ﬁ% (quﬁ@ggfmgj_ﬁ[ﬂ]gimﬁ = 2.25, SD = 0.72
V8. Miygpepem s = 1- 41, SD=0.94, ¢ (115) =5.40, p<0.001), %55 L T H2a Al
H2b,

2.5
2.21 2.25
2
P15 1.38 1.41
g ® AR
iz 1 | o lzitESR
0.5 SR
0

PBEERI EiiEEan: A
K3 3SR BAHER A S AU

(6) KL, MR Zhao 55 (2010) FEHA AR AIHTALER, XN T iA R Th A BN kAT
THRIES . ] Bootstrap 77, HEAIEE K Model 7, FEAE I E K 5000, Bootstrap Z55: B/~ , 7F 95%
FIEASIXET, P A4 A A 0 (LLCI=0. 1166, ULCI=0.5131), M THster b1
B3, BMME, FHAREET, BURHEL) & A ESL ) & B0 TR PE S (Mypepen = 5. 50,
SD=0. 88 vs. My ey =4.95, SD=0.98, ¢ (129) =-3.43, p<0.05); AHHFHE T, UKzEHELL) 4
FOAt 2 HE 28 7 45 19 i T Pk S (Mygem = 5.67, SD =0.93 vs. My em = 4.81, SD =1.12,
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t (115)=4.43, p<0.001), L% H3 53] 7,

5. Zit5RE

5.1 gwSihg

ASCETTTE R BIE, R TSP BRR A5 15 5 2 A0 DT BC 80000 £ B 5 28R B 52
(R AR AR TR ) o D BSEI IS5 R SR T A S E 3 i i i ik, BRI, fett
PEFEIE T, DAL TRIEE ), BSOS T O ML 5 2 A A U A 2R, X T BEAS A Bl A AT L s
PR BRSO, BRI BT XSRS B R A sl AR B S N, AL T
PEdtRE R, HOBRIAT RIS 5 R A7 A IE A5 A, X T RERE 3 B A 078 >Rl 45 1 05 5 S SRk,
PET S EC T XU SRR B ) A i

fe (AR) ALSPEHET, HATEHE () Lra Rk (les) 5S8R
W, IR IRES, #E—2 IR At S PHT5 ) A SRR A IR I, DE BCRION 2 3 R A S S K,
SESEAMANS TRl AT oAy e IERR”, AImxk (Wegn) HEZLE BRI T 5 A B i, 7R
FRMNTRAERR BT, DCBC (PIBF—IRRMERY AR BT — U g e L) 345 T HAF i) e 125k
A, IRBNEAER A ARECR

5.2 PR TIEk

WA, AN TR BRI S8 23 RURIE S BAEZL A VC AT, M h 2 Az s 10 i 0 M IR
T BRSNS . ([FRR) & R B A S B RE, A3 5 R 5
T, HERS SRR A2 HAk, EEMEITSE RIS MRURR, DR W & r Ak
PEWFFE N G, FEE IR WA AR EE 70 (Hwang & Jeong, 2019; Krouwer et al. |
2019; Wen et al. , 2020), fifAWFFORAH 223 R B A28 ARIE 5T Rk i Rah Gk . A
FENT T EBOR AT S IRBE I K, 8 A AT 82 AT AL I A TV RRAE RN S BRESR A DT RC, R IRAE AR
A SSEORGT , R IR RIS BAELE, §7 R 115 Bn ) & Sl Aot .

HOR, ASCHAESIIER Y TR R A . B AT S PIEXE 2 B AT 0 i S e A oY 2 B AR
TELR R I PG B rh A= S B AAMEPE T 2 5 18 (Xu et al. , 2012; Maeng et al. , 2013; Puzakova
& Kwak, 2017; Hock & Bagchi, 2018) , {Uf Consiglio 5 (2018) {18 T 4L BT X P& 7R Lk 4
SYEERSCIN, Andrews 45 (2016) KL T AL S HET SR A R BT RN, AR AL 2
BERVE B S MsORE Aok, Bt S BT Wl R A A T B 56T, I R TR T
PFWIE T B I LG BT, At S PE s i 25 B A s, Kk T e sy
Lo O, ARSCFEE THESPIEE 28 I T s, $8R T AP — A AR B 1 45
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A, BRSBTS A XA O . M 5 M2, BRI R T PR R AR R AE
2R BIRCR

Wi, ASCKBH B TEARRE PG N s AR E R, 78 (F) MRS T,
P (fest) EmB MR REEBIR (IEE) (5 BRERET I, mi e PR DLRC, BRI Ak
SPITES) R BMEAL A VEC DT BCRORE A AT 25 By 0 BTN T, S e B TR s Pk S 2T
AT EICARCR

5.3 HHMER

M SR, ARSI A RO A B LB A A S ORI B T —E S % T Rl
TR B 5 R IO A B SO AR R B U SR A i SO 55 I AHOCAR B, AR SCHR 4
P (RME R SRNGE) A TALS SRR g b, 7 th ROz SR R AN 3577 /IR 55 7T gAY
KB B 5 EHESE ;i 498 B 5 B Ak B AT BOIR A BT, ™ 4 v R i (8 FH i A S 7 i/ il 55 1]
REA R AW AR IR BAESE . T35 RITE 5 B h I MAF & b A 8 5C TA5 B & 80807 Ui, w] LA
ZMZICHE, RemE R SR dR S e,

M BB B b A A, ARSCEIRTFEAE RN Al e BB & 77 e it T — 2 E %, %)
HEGHTR T, HIEMEENTRBA SIS, AR, ETBs&umnE B & & 208
HEMIE I TH 2 F W Sh A2, i AN B PR oK o i 25 iR 2 Bl 2 AR 30 P i e 0 1
ARG N AT SN DU, O T A E e ST IR AT RE T | A P B R,
26 FH P SR B RATHE B P S B, SR REAR A FH P BT A 14 22 [R5 AR RO BRIR B BE AT T 5 A S A5 DL I,
AMLBEA R P BT, SRR IR BT AF 9 AR CR . (B H ATRL e JOE B — i, %
J PR 2 R AR A BN 42 i B AR S B B AR DE IS B X BE R, SRR B A 5 R B E LS (Guseva et
al., 2016) , JAFHNL, ASCAIBESE RA SERE L, ANl nT RIAEAS [ i i ) BER AN [R5
SHERGHAAT O (B L 7—8 SBUICR HRURAESR ) 545) o B2, Ml ESolfs B &,
A AS MGZIC R, BB 2 2, I B R 22, ECIE IR EURSHEE S AOACR

TH R ERA, A SCHIBFFTEE I 2 2 S0 B M 2R 32 (it T — @ 127 . 0 240 2 Ak
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The Matching Effect between Social Crowding and Message Framing of In-feed Ad
—A Study Based on Regulatory Focus Theory
Shou Zhigang" Ding Xiaonan® Lin Jiaye®
(1,2, 3 Economics and Management School, Wuhan University, Wuhan, 430072)

Abstract; The dynamics of advertising scenarios in the mobile Internet era make the spatial
characteristics of consumers affect the communication effectiveness of feed advertising on mobile media. Based
on the regulatory focus theory, this study selects “social crowding” , a spatial feature commonly experienced
by Chinese consumers as the research object, aims to explores the matching effect between social crowding
and the message frame through a simulation experiment. The study found that advertisements using loss-framed
can get higher click-through rates and better advertising memory in a crowded environment; while in an
uncrowded environment, advertisements using gain-framed can get higher click-through rates and better
advertising memory. Meanwhile, the matching effect of social crowding and message framing on advertisement
recall is mediated by information processing fluency. This paper enriches the theories of feed advertising and
social crowding, and the relevant conclusions have guiding significance for improving the effectiveness of feed
advertising in the context of mobile Internet.

Key words: In-feed Ad; Social crowding; Message frame; Matching effect
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