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(0251 77 (Micheli et al., 2019) , B AMTRAER GBI E LW ED 5], H=, 58X TCHEN
PR BN A BT YR S A R TR AL IR % (Sample et al., 2020), #f, )4 o R B A E0IR
BICFRAEMRB, SR, T 5w 55 Al s A i R ™ i i A SR 205 RS 7 e 8y 2Lng - Jf:
ok AP T AS0AL, BV TG 5 A A R ™ i RS T e Sk ™= i e 51 g i i
W, AR FIA T SRR 1)) A ORI R 2 DU B RS O SRl XS R 4G
WSRO AR THR AL TN B2 e R S, (RICIR AR ) S A B S0 A PR IR 19 7™
WRESR = W 5 ), BRZARE TSGR, AR FE RO ) 4 v S B R 30 7 X —
Y= i SR A TR ST, RIERZET 6 oh R Al IR G 7 b SR SR AE I ARG = N A AL, AR
WA, DIRAEERHR T,

THE JOURNEY BEGINS
JANUARY 2020

a b
B 1 W mmprRr S E

AR M RN T REAE 2K R JE T A, S O AR A R R T O
A T BRI, WK S 2 B ( Zeithaml et al., 2020) 97 (0 R0 36 2 AR H A3
W5 N R AE 2 ik (Woods, 1960) , 171 47 it ) el A0 23 D0 Bl ke T L 47 PR 5 5 AP (Adams et al.,
1992) , vk, J 45 SR EUA R 0 7= i 2 Bl T B WA TE B AR IS P S B R i e s
BRI, S DR, AR T SE RS, W, A SCHE T A 1 P I 928 19 0 B A R 7 -
SHAZ W UG R N AE T RE A RO b is s, FEREA R IBACR . 55H
AN, T 2 W SE AR SN T B RS AT B FRAME A 1 JLERAR Y ) FRAMEE T ) AE A (Park et
al., 2009) . AR, BRARNY FFRARAE LA SRR, (RS A e E A LR AR
IH, B, FEGAE SR 20 R A 7™ AT RE 23 R 23 0 Tz ™ b r RE 4 Ak 1) 2 1iF
PHER TN, BRI, 25 b, ARSCA N, A MR 4 2307 00 52 224,
TG it W3S el AR ) 2 372X

BT, ASOKE SeIR I 2RI (S vs. BAES) SRS (A vs. J0) E IS H
RN o FEMLIHERN [, Aa ™ bl FH PR 0 5% M T 21 3 T S S A TR AL . AR SR 5 IR AL RE S 40 e T
TP RN (AR SC BRI IFST , v Bty i BRI B N B3 o e 30 18 A3 14 7= i JeB sy X4 i
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TSR

2. Bt ERMERIEHER

2.1 PR

TEAE AN P Al B i R rp 2651 ol ) L Sl A W] sl 6 iy 2 B R (0 FHIREGE | ] R A 45 E
JRIZE (Rosner, 2012) o oA, DRGSR A RAEGE I dh B B H T TR AT 4R (R4
Rosner (2012) X1 it IR R RE SC, IF25-G WHFE R BB, ASSOR A ™ i (TR BpIR S 5
PRSI A R R EEEE, e N EY SRR N T SR RIE, IR
7 B2 2 NSRS E AR — A e 5, B U B R 2 — , XSRS M ER), BiEEH
JE7R T W BT AR RZ R 8 R DA R A R A Z T Y 5 AR (Hirsch et al.
2020) , HCIT,  Gne] 25 B R R X SR AR AR B T B AR, ARl T IR X AR A D i
JLRGIATHRN o BT, e NTeas A shof & Boh- i b e, BER AR Y =
TR SE R (EA, 2018) , JFEEIATN 25 A Fe ™ bl Y IR RIS 73877 il 9 75 50 (Tsai and Van, 2018)
(EUR, X SBYRG R T T T JE B ) SR 5 [ 2

2.2 SEHSRITRAEN

TH P T K AT LA A U Rk AT SR RN AEME T K (Park et al., 1986), v, DifgrEaR ok 5HIk
LRI 2RI RA OC, RARTERR RIS B FIE L ML LARIA &, 8, ASFE - STE i Z 9k
e % AT FH LA B IH P iAok . R Tk, 5% Midgley(1983) M Ang il Lim (2006) (IBF5E, 4
SO i 28R 5 Ry SRR AE o Forh SR S R DR T AL S SO X, R TR
T2 SNSRI | 3 S DI REPE T SR 077 5 (Woods, 1960) o 52 FH & L 3EM: A A J0 1) 25 W 51304 2%
L, YIS w2 T 2 W8 3K 1Y 240 fH (Hirschman, 1980) . AHJ, ZRAEM IR I ZREDS
Vo IH P iy B FROME A 1) L AR Y 18 FRAE AT 1 R A, I T 9 2 A AR R A PR B 7
(Woods, 1960) . ZAEMELHAEAY fEAb F 2@ H 3L | AL ZAETE SCFSCE A K P74l ( Holbrook and
Moore, 1981) . LAF-FMHI, I PURKEH EE BOA & S PERY, BRI B b o R FLRE il i
PN RGIEPER, EXT TR E IS E 2 REE A ATES

2.3 b IEIIR R i ] ey 31 s R v 2280 B BT e iy b A 1 1
PN S ST AR, Gl R 25 TR R PR B s O H AR i RER LR SE . L4, aTEER)

FRGE R TN Z A 31 (Bloch, 2011), BIPEAM 7= & A0 BN A 250tk . BTG 80P ( perceived
efficacy ) 48 & A 21 7™ i 2 T 2R B9 B8 0 A1 AT BEME (Tlyuk and Block, 2016) . 1M % & XT
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77 b A A R, A e SR A i Y TR 1) A 23 5 ( Allen and Ng, 1999) . %1
B T DA ) K T P ) P 7 s T 7 i ) 2 UL PSR A 7 i B, AT AT AN e
) HoAth 2R 20k X H ) H) P 3R AT 50IE ( Bloch, 1995 Creusen and Schoormans, 2005) . 7= fb i FHIE 26
N B R Z —, AT LARIH R Wy B AR B R4S B AH 5C ™ i J 4 ( Dawar and Parker,
1994) o b A fdt AT A A 00 IR IR RO 2 — i A e AU U R R (Hirsch et al.
2020) . 4R, — A ARG A B T LATE A s DR SR A e 22 . X 55— A B S i
MEX TR E AR, 52, S RE LSRR, ) B B R S B R A
SSPEN R —MEIENEE B, BB S R AR B 52 PR IR ( Woods, 1960) o F34b, 74
MR BN B, S el S SR B 0™ A T B8 DR SR 15 2L PN 2 RE A8 AR T 2l & X 1777 i 5
FHPEBIAER 2 PE (Guitart et al., 2021) , FEMIFEAETH 284 AHME B C BOW KRR IER R, REHRTHY
LR, WHURUL, XTSRS REAS L — b B UE R 5 B A UG 0 £ 5 Y
AR, dEmiSE S WL E £ b, SRRSO RS HT FifiRi H2.

Hl: XXAMME, THERPERE (vs. ) ERRITENREBSHEENUIEE,

H2: BABRED I miERIRIEX SE A @l L E R R0,

2.4y hnflE DR AR S R 0 808 B i 8 BB Gt A 1R

HEA P | DB R AR 2 AR 5 1 BL B AR AE (Halevy et al., 2012), 1M 2% & 76 KR AE 5 B,
(1] TR AE S E R FRTE 41— 3B (Sirgy et al., 1991), HHE 7 HEHEEAR ARIES, 15k
4 2 FH A IR IS 2 X (Seva and Helander, 2009) . fiifi 175 2 57 3K (19 40 5 Be i A R T 3 0%
BRIFEIRARTE, LKA FRAE A & L S 0E 1) 4 51 FH (Park et al., 1986) , #ifi, 362%
ST SCRIBE VARG 1) PP 38 5 2 B % 1 1] J50000 114 9% 3 W S G AIE i 3 B 1) LR G %2 R (Holbrook
and Moore, 1981), Mz, MERAEMIYSESE | GAFRE URBE RIS B IEM BRI, #haxd AR A 2
OB H N FR B TE U B e, RIS BN 2 A A RIE U, A FRIE L 8 ( threat
to self-image ) & [ eI — T XAEE, 5% Steinhart Fl Jiang (2019) (9 A I 4 BUMMIE &, A
W A FRIE S Ul 2 SR T BEXT AR Y 1 2.0 58 A FR A [ R 1008 78 1 jal 0 = e 3 ) — oI5 B8 R4
P RUE P SRR B RS A TA RO B &S, TTRE B TRBI A% | FK,
HESOR 4 BARSBIAR SCHRIFGE 080, A 68 IR i 7= i, AN 51 7115 22 45 F B (Adaval et
al., 2019) . BT, 4GAE 545 f S0 (8 PR 04 7= i B 1 2 45 AT 2% 38 h 1% b 1) S5 240
o WAN, EFEPMIBEIRAEAES SR ANET A BB L B EM I, AR FHEAEMTEE AR
(12K FEE T (Harter and Leahy, 2001) , HEITSEMTTH 2% % 7= 5 0 LAEME PPN . AEXFPEOLT,
P4 B FRAE AR S AL AT Al 23 T B0 2% 38 6T B WM 00 77 T B AF L A BN, sl e A S
%77 i (Fitzsimons and Lehmann, 2004) , Wl RUd, XHFRAEMMT, |87 i S B A6l R 2
FIREN 9% 5 OC T b LRI E & IE 5 R 283 06T A RME S DO TH AT, B o 5 1y A 38
VBT, RIS 2 E 0 P R AR A B, BRI SRR, 4, AR H3
% H4
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H3: XMRIEmME, T SERFHRERL(vs. ) ERRENFREBSHERNWIEE
H4: BB R B F 97 miE BRI KAl SRR,

3. IRITSHES T

3.1 S 1. AR TR A S R R S R I A8 TN

1 E@iﬁﬁﬁ@%@ﬁiﬁ?ﬁ:ﬁiﬁﬁﬁﬁ%ﬂfﬁ BRI 9 W S B A S BN, B TR A R
HI FBBE H3 o % TS50 P ™ it PRI A0 i S R B S 42 A B Fe b AT E908e 2 HlT, AL
H T%%%E’ﬁﬁﬁﬁﬁ FORA R 7 B T PRI

3.1.1 TR%H

(1) 7= Sh ARSI ddas < Sk 17 SRERLT 9% 8 A 1) ol LA 55 R AR R S92 0 285 SR e v 7 1) 5%
e, BIFE N GO S50 T SR A T AR B A S 35 B K 4D B VENDO ™ 1) — 3K T 3R A R 52
Bkl S Cian % (2014) , IR ARG M ER ETFE T L8P TR ERE, I B
EARL IR 2F XS R 64T TN T AL, 55 11 logo B8 T VENDO, £ i FJR 75 20 19 T2 18 - %
AbFE R A W G A B ER E RR €, Ch TORIESE IR MR A ROE, FHEE T 61 A4 N AL B R AR AL K 2R A
(56% 4, M, =23.33, SD=3.82), FrAgalEEse R TR MM VENDO” i) — X T,
TR 7 PR X T ROVE PRI ATV, AL F o B2 i T 3RS 0A B i i
P Ry LI b T RSN A B AR A < IR RS R A R R g
(=0.924, Likert 7 /383K, 1=5E AR, 7T=5%C2FE) . I, 1 k5 HALRTRE R PR R X508
SERE AN ELREm , AT A FRIGAZ S B ST THRERE ., 258 EW, BTF
R IR AAAE BE 22 54N, HABRIIA B3 (p.>0.2, Cronbach’s a>0.7) , EAARUL, XFF)~
o hh EOR B RTRIE , A RIS Bl (M, =4. 56, SD=1.12) RF & TIIREA (M5, =2. 98,
SD=1.48, F(1, 60)=122.38, p<0.05, n°=0.28), KHith, WTLAHEAT F— 528,
(2) P iR B PR . 2R Cian 55 (2014) , PR B0E AR AT SR dEA 7445, Horp, S0H
ai 2H R B e B 1) ) R R RE T, SRENBK, REAHTT ; BAF S A BB B s B 1 ) A ]
SECRTIRE, FRISE, BMIRAE" N TR MEH A RE, 55T 56 2 N LR AR I TERS
KA (66. 1% FLctE, M, =23.46, SD=3.95) , {EREIEE TR VENDO™ 1 —3K TR 1Y
HwE, A %}iﬁw&i’ﬂlﬁa%f 7 G AT HINZER T 2R 00 S PR R R AR IR AT IR
Horr | SRR () T AL HE 12 i R 3 B 55 SE AN 0% Bt R i P S P v 2 o L L
FHAE R 55 Ik 5 GAEPEIERAN B[R] 0L S 1200 J™ WO AR 197 3200 W™ oA B T AT 3A A
PR A FHAZ 50 B i B T3 3R MR N (Likert 7 7083, 1 =52 ARE, 7=54[F 7, Bhat
and Reddy, 1998) . 45REW], BT 77009 S VR A QAR IR ANAAAE A W 22 e oh, HA A
W, BAORUL, XTI, S SR AR (Mg = 5. 21, SD=1.05) 1 35 T RAE
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A2 (Mg =4. 38, SD=1.34, F(1, 54)=3.837, p=0.05, °=0.06); XFTFHAEMERER, RAF5H
HPAXAITF I (M g =5- 15, SD=1.33) W3 m T LA (M0 =4. 56, SD=1.42, F(1, 54)=
4.72, p<0.05, n°=0.08), L, FILAGREEHEAT F—2 M55,

3.1.2 5%

YT WL MBI, ALK R TR A VENDO B —3 FRAE LRI . S8R
PR 207 RIS . A vs. o) x2(77 2R AL, SEHIRY vs. RAEG) B BT 7=, A SEg e
1] 25 B BIEF- & (www. sojump. com) AT, 5T 150 480K, SIBREHZASHONE, REAH
RN 136 1y (64. 7% KA, M, =21.54, SD=2.66) , B e few iS5 - ) Hikit
RS, BESHEREALSNBCE 4 AR 09 58 56 18 52 b AL — 2090 (23 0 2 RAE S — A IR I8 . ZAE
i —JCIRI | SR —A IR AL —JOIRIE ) o i B ST R B AR IV 477 A A R AR
S E R (UL 2) , SR 5 XHIESE R ( Chattopadhyay and Basu, 1990) #4747 45, [MTAL$E« K IEE
WaSE b 3k 387 AR B SE 5 TP A X RT3 < FRAR AT BRI 3K B IR T i Y 3k
TR BEJE AW O T 5SS TR . RAEPERN | SRR ) F i (IR
BT, BUERGN) BRI n, B, AERRE S N SR

VENDO

EX#E BERE BART B BREE BIRE
VENDO

EBTHRE BRI TBAMA EPTHRE BEBEBIR FAMAE

B2 S8 1 FSms b
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3.1.3 IR 5%

(1) BRPEAG S, 8T )8 MO BE HE T 2t S Be it ir, BB S AR, B s i S
PSEg R 2, BOBR 7 S R | SRR AR AR 2 A, AR A B, KT
a RS, A (vs. JC0) (IR IR AH A2 (B A5 O AP TE & 25 5% (M, = 4. 12, SD=1.45, M =
2.82, SD=1.26, F (1, 134)=31.143, p<0.001, p*=0.189) ; KT /= AYSE MR, 52 S 2wk
BITHF (Mo = 5.06, SD=1.02) 3 & T RAE G 4 (Mg =4.38, SD=1.31, F(1, 135)=

1.23) B E R TIHMA (M =4.5, SD=1.19, F (1, 135)=3.53, p=0.06, n*=0.03), LA},
PR BT BN . AR R R AR R E R (p>0.1) . BT RS
PR I 25 R 5L R R — B, AN TR

(2) WSERRIE . 722 a3 WY, 77 b A R0 AR i 2R B X6 W S B S R 28 S W 2 (F (1,
136)=8.04, p<0.05, n*=0.06), EMEYL, XTS5 qh, AHXFICM IR0 ™6 & B R,
AR 5 B BE 2 AR T 2 W SE R (M, =3.98, SD=1.42, M;=3.31, SD=
1.16, F(1,135)=4.07, p<0.05, n*=0.063) . AAS, X TRAEEL ™, ARXS T 6 IR 1Y 7 i
SRR, T R A T TR R RE R S T S A SR B (M. =3.73, SD=1.57, M, =
3.03, SD=1.31, F(1, 135)=4.14, p<0.05, 5°=0.054), BRI TR H1 AR H3,

(3)THE, 528 1| BOBERSS SR B e 7% H1 RS H3 B b (5 508 A0 7 it 2 280 %o g S
HBAAE R EWN RN, BRME, X TS, AR T 2 IC AR ™ 5, S RS
(7 i B BB THE e A SE B RS MR, X TFRAES, M T 2A MRS &, 2T
IR A 7 ity S RE SR T 2 W SR B . e Ah, S B 4 SR R WY 9 1 I 4 22 S 5 o L
JE | AR TCOC, JEUR 1Y Ry BRAEAE TS g v BT 0 P B SE SR b4 RN HH AR T v S R AR
PRI TE S0 2 rpefe At T 5 TP A0 (B 58 I 2t 19 7 it PR IR 52 30 1 IR, I i — PR HONTE
Bl

3.2 Sl 2 BROAHTROERT A BRI GBI b A 808

SCH 2 B FA EZCA AN ST, PR SR Il 0 PR R i 2K X % S R B A S
RONE, RIS HI R H3 5 U, oE— 2D PR STBIA ROPE A B I R b (4 B0 A R0,
RIEGUEAR L H2 Il HA, O 1 BRAIESCIAP R FLSe M, 5288 2 BEIOR [ ¥ B Y B R4 B Dr. Irean
Eras B3P TR S250™ . bt S BTl BOE R0 SR 25 R0 T, IR UE RS2SR AR A AL
51—, FEIEUSEE Z FT R 1 WA T LA PRAIE 7 it ol P 908 60 7 ity 286 2R P A B 1R 48 1Y
ARNE, BB TR E R LN, AT I S g o 2otk
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3.2.1 Frsih

(1) ARG, ARSI ILIAIE T 57 24 W I SR e R2%4E (M, =25.79, SD=4.01),
TRRFI I GO0 | Rk, BEORMOKIER S8 R a0 A R R | R O R
HEATAT 4, AR R WY BR T 7 A R G (A5 0 A7 R B 3 25 A, H M AN B3 (p, > 0.1,
Cronbach’s a>0. 8) , ELARUL, A ARIBHBXAIFF 53 (M gy = 6.00, SD=1.21) & 3E & F I H
TR (M gy =2.53, SD=1.53, F(1, 55)=89.06, p<0.001, 7°=0.62), B & fii FH IR Y48
PRI, AT T IRER 908,

(2) 77 EAL, AP IS T 52 M B L KRB (M, =25.79, SD=4.11) , 7TEA
SEgRh, S Cian 58 (2014) , WFFEE 8 SCF B 7 077 i 2B R T4

52 FH b A R 2 1 SO AR

Dr. Irean Eras & Rk BB DI A XKD P BRI EMN, EAAMAAGRPEZS, 240
PR EH, IARGIEAN—IHFAREAR, HHRRAGRRARMS RFete AR%, &
T ECEFRAAER LG —/FZH, B EE T RKER ZINERPFEH, FIIRFH
Fotms, FRAORFN, WEX T, ARREE, RBAZRAG LT FRIK, 5
R FAn IR A

GAE b A B 52 1) SO A N

Dr. Irean Eras 2k BMAF KPP Z iy, A FTRASARPEZTSK, FABFRAR, A
PR ERARKIEHTT, —8 55k, MRAFAN T ARAMERIEN R RARE, Z2TEk
HEAER Lt ZeR M ATIRR T B 2P FE, TRSERRAE, Tk
et B iy PR, AR ) R R B4 MARM LA BA BT A, BERETHRGBEE S,

BJG , 7= i S M B A AR RN A TP A . e, S ANASGITHXE R, 2558,
B T SRR AR IR AR A TE 3 22 54, HABAY YR i35 (p,>0. 3, Cronbach’s a>0.8)
HAKRGE, XTSI, S S A B0 A1 23 (Mg = 4. 93, SD=1.10) B35 & T RIEM 4
(Myppm=3.59, SD=1.03, F(1, 51)=20.86, p<0.001, 7°=0.30); XHFRAUMEA, GAF 4 bk
AR I3 (Mg g =4. 76, SD=1.07) B2E R TIHGH (M5, =3.99, SD=1.30, F(1, 51)=6.76,

nZ

p<0.05, n*=0.12), VL™ 2B T, l H T JE 220 259246
3.2.2 %k
FERAE ARG LT, PR A RO G 5E T 226 A 90K, HIFRIHE A5
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BRSO BUR , BSAREA N 214 13 (51. 4% Rk, M, =29.36, SD=6.81) . FifiJ5piisk
PEBEHLIIECH] 4 ASASTF] B 52 3015 58 v AR — 4001 (0 ol 2 RAE i — A R I8 . RAES—TOIRIE . M
i —A SR A S T A — O ), He A L A B ) 52— B & T Dr. Irean Eras Y& AR A, JF
A X R 0 )& B R (W 3) . ZJE, Bl 58 o L B IR (a=0.869) . A FKIE 5 i
(Steinhart and Jiang, 2019; a=0.828) . KA ( Vanbergen et al., 20205 a=0.756) K HAth Al GEfi#
(NS AR | RS ) VTN . AL, VEDVARIERG S, B0 P B S I | BRI AR
PERVEE ARG B AT 1 . BE, SN ASIHE RIS,

Dr.Irean Eras INFEIRFE 74 Dr.Irean Eras IR AR FE T

Dr.lrean Eras.
fras "
e

COSMIC STARS
CEOAR MOIST HAND CREAM

v
PR 30ml PR 30ml
s A ) g
IRFRHIR OEXR. “F” IF IRFRFIR TEX “F” 3F
Dr.Irean Eras ZIERFK 74 Dr.Irean Eras & TR FK T
N -
4 i ¢
Vv
PR 30ml 58 30ml
P st - = it
BRI ‘EE BRXE MERR ‘EE BXE

B3 S0 2 ESs b

3.2.3 FIsZR 5%

(D)WL, Jr 22 Zs R o, 7™ b (it R 00 o) W) 3K 22 S A9 ER00 A 1 25 (p>0.05) , fH
JE 77 A SRR SE R FRON (F(1, 210)=4.923, p<0.05, n’ 0023)u&Fﬁunﬁﬂﬁﬁ§ﬂT%HFEnn
AN M S A H AN (F( 1, 210)=17.522, p<0.01, *=0.077) &R &M, dt—L00Hr, A
RIS TRAE %ﬁﬁﬂﬁﬁﬁﬁﬁfﬂfﬁunE’Jﬂ’@%%ﬁ%ﬁ?%@ﬁﬁfﬁfﬁm(M,g:5.41, SD=0.95,
My =4.60, SD=1.46, F (1,210)=11.08, p<0.01, °=0. 10), #R{i, TS, 6 HREL S
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TR (M, =5.57, SD=1.00, M;z=5.11, SD=0.91, F (1, 210)=6.356, p<0.05, n°=
0.06) , F-REHIE H1 F1 H3,

(2) FA BN . ZB8 Preacher % (2007) K Hayes HI Scharkow (2013 ) 45 H A4 35 1Y AR 81
(PROCESS Model 8) #£4T Bootstrap ki3, FEAEZELE 5000, 7E 95% [ E A5 K IA] T, H7= A IR
W AR (0=Jof IR, 1=AMARE), KRR a1 28w (0=, 1=31EM),
(7] s R SRR 28O R FRIE BB B A A e, B K B IR RS i, S5 R oR, B S
BIFRAEH % (B=-0.36, SE=0.12, 95% CI[ -0.6122, -0.1553]), 1E4Ei% H3 Frif, sz
FH 77 e PR G0 6 08 38 Ao B2 i3 7™ il (%) SR R A 8P 0 T 4 e T 2R A W SE B (B =0. 19, SE=
0.07, 95% CI[0.0609, 0.3402]), {HJE, ASCEM, X TR, T 857" o 0 IR0 0] 25 AR ™
i PR R A A5 e T A AT T 2 4 1 W S 2 X (B =—0. 18, SE=0.08, 95% CI[ -0.3455, —0.0306]).
KPR, A STEX T T He hakEe s, teah, A IRIE LB T A %00 3% (B =
-0.51, SE=0.18, 95% CI[ -0.9027, —0.2098]), 1EaNEis% H4 Frifl, XF P2, BIRIEZL B H
BN A G (95% CI[-0.0017, 0.4174]), (R, XETRAES, 7= 5l HR S B0 5 30 H P 28
AR R T e T ARG 2 5 1 I SE B2 R (B=—-0. 31, SE=0.12, 95% CI[ -0.5790, -0.1146]) .
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New Is not as Good as Old? A Study of the Interactive Effects
of Traces of Use and Product Type on Purchase Intention
Huang Jing Zhang Jiangle Liao Huanhuan Yu Ligin
(Economics and Management School, Wuhan University, Wuhan, 430072)

Abstract: This paper explores the interactive effect, influencing mechanism and boundary conditions of
product use traces and product types on purchase intention. Through experiments 1 and 2, it is found that for
practical products, product advertisements with use traces can induce perceived effectiveness and thus
increase purchase intention; while for symbolic products, product advertisements without use traces can
increase purchase intention by reducing perceived self-image threat. Experiment 3 examines the moderating

effect of the degree of use traces on practical products. The results show that displaying products with slight
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use traces can promote consumption intention; on the contrary, displaying products with severe use traces will
lead to a significant decrease in purchase intention. The research conclusions of this paper not only expand the
theoretical research on advertising and product display, but also provide guidance for brands and marketers on
how to choose or design appropriate product display methods.

Key words: Product use trace; Practical goods; Symbolic goods; Perceived effectiveness; Perceived

self-image threat
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