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P& RO, I A 5 7 A U SR B I (Dagger & Raciti, 2011) fil4n, AT Tl
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( Ramachandran & Pant, 2010; 8 TZZH1H %58, 2019), N, «hEEH” SAEE0E ST R E bR
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S BA Ml R AR R 2 RO R g A I el A R 2 X Aol R AR S B
FRE A B IR, I I 7 A 2 e TRV U ) o BB R ( Ramachandran & Pant, 2010) . KL,
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Hla: ZEXEMEERLF, FRthEXFREEESHENXiEREEEEFRRZM,

(2) 7 -5 AR R 2% 25 A0 DI R A A o 7 DXt R B A ) v, P i SR 2 4
— X i AR A EOR A 2 2 A U i B B OCY) 2 AR AR ML A AL 2352 e, X X B R )
BN EAEA A TIEE ) D55 DM mE SNk, DK it 5
FEAT AR T8 [0 9% 5 AR 52 A (4 52 TS BRI, B EE X AR TR 2 A Ak e, SR DX E ARG R
TG 2 %% T, R FISIA N, @t DR SR X (INZEEE %) T DL g
AP AN AT AT A 2752 A BTS2 A 80 A5 ) A BRI B (Braun et al. , 2018), il
w, thETEXAEER CRRAIET Dy R R EH YIS, AR IE EE 2 0 E A R R
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RES5 0 M E AL TR ST 4005 BRI, RERS RSS2 AR W BIATR], I 32 A0 B
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(Park & Lee, 2009) , X4 B4 IR B4R AT LA 50 A0 19 9% %o b AL AR RSt , a0 7 i 34
WH AT HEIE (Uzunca et al. , 2018; & LM E A B, 2019) , {HEA B FREARTE 2% & 6 i i
A AN E VRN, XA SR B AT M A DUE MR I (SR EZ I, 2014) o X TRES E ZE A AL
B R HARG E RT3 A A T B 44 (Rajavi et al. , 2019) , 2Y7%38 [ 1Y 2% I S2HI 4 B B
JESZ B S REAS (S AT, 202 = A AU A PE A R SE IR (Chae et al. , 2020), I, 4%
SCHEH DU Bk

H2: EREAEERKD, FEEEEENXEREEENEWIEEEGTRRZM,

2.5 GRS S XA Y IR AR PLRCPERY IR TS

AREZR (X)) [AEREWWAFR, FEEER (SHX) BL5IES R KA
#5% (Magnusson et al. , 2011), #EWTH A XN E R (o) #8562 AN 8] A% 80 A
P (Magnusson et al. , 2011; Dagger & Raciti, 2011), JH#H#E — SN ML ALE R (S8iH1X)
FEA = E AR (AR B S, TOfbE R (SIX) B EA R Tk (iR
%) WIS, XA AIE R (S X) FEREL BA s pg VT ECrE OB IR AN TR, 2021)
P, 7R3 I 2 DAk DX il ™= i 2 3 542 X I 28 T TR A DE O PR R JE R B, 6 2 X922 DX 3
JOLFR) 7= it it SO 7 A A R T e A ) SRR RN EC AR ( Dagger & Raciti, 2011), M4 55 4R 38 [ T8 2% 4 X 1%
DI A A 7 i RZ ™ BRI K 1 P 25 HOAR O, B AR T 9 9 3 % A ke R ) B AN B
P, SR AL DI R SR SR Sl AR [T 2 DX RS AR s, R, AR SRR DL R

H3: EREMBEERE S, REFREBEERBEFESERE (a) FHEBE. (b) BE
HWHA (¢) REYHEMEEREHEXERMEEEFTATER,

2.6 DXIREET R KR

L0 R JRAEAT LU e E R (SUbIX) SO & & 1) R = O i = S G se 01, WP 9
TN FR L HAT S0 (Sharma, 2011) , 2 EBKEEHEE (SIX) AEELERNEA, Hir
Az A BT E LB T (Sharma, 2011), PRIUG, 4 DI AR B2 5% & KT 45 e 1 B K
(SRHLIX) B, ZRIEEEREEESIIZER (SX) 5= S A T O ORI T S A B (R
PEME AR, 2019), FE 7= A T E 0S8 A BRE AT, 080 A B SRR A1 £ 4R 30 R 7 2 o e 2k
U P 5 SR I B AR AN E PR (Uzunca et al. , 2018) , M HR Ak XI5 i A T 55 W o) 2R 6
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LI 2 B RE AR s . R, AR SCHR S DL R
H4: EXRBREERL S, KIBEFERBKEX (a) FHHE, (b) FEFEHM (¢) &K
BRI EEEEEX IS RBEEEFRATIER,
FET UL EIREEE, AR T AR (WA L) .
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LRV E ¢ Hie
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K1 Rl

3. ARFE

3.1 Rysiies

ARG 38 2 AL 2 1) RIS AR AR B e A S0 I S A AL R, ARSI 2% T OH
O AR RE) R S e B LB UR/ fWMHMW#ﬁT&ﬁUﬁEMﬁFﬁM ﬁoﬁéMMMM#
(2020) PYERAEALZ S, AR SOR IR RIS A A B 2R T8 0T 2 3 0 P AR T8 L X 37 22 It R 7 o
S = ANRE R U R e B S by, o %Mﬁﬁ”‘ﬁ¢ﬁlﬁ%%ﬁﬁﬁﬁmﬁﬁﬁh%%
R ZHEE | PEMEFDT (A BRI & (Braun et al. , 2018) . “XJIASCUR” 18 i AR [ IH 2%
% T A 7= i D b R A R YA R R B 0 R S G T T R TR A B EA T R (Kent &
Lane, 2021) . “YMEARME" it 42308 B 9% 2 060 BT 0 7 5 = i EL AT B [m) 28 ORI B R N T o &
BRI LA & (Payan & McFarland, 2005)

%éﬁ&ﬁﬁ%%ﬁmﬁL@ﬁ%%%m%ﬂ% 1 RBLAE 37 R A PN A S5 = A R ) B 1Y g e
P B s, Hoh, < fER1 S Sl KA @ﬁ%%ﬂ%%ﬁmﬁﬁﬁ%ékﬂﬁmﬁﬂﬁ(mﬁb
%%%%>%%Eﬁﬁ@%@ﬂMU@g(AM%MWHMWZM@ “CURRZES 38 5 38 Y 2%
%N%%F&%Fﬂ%ﬁﬁm%*%ﬁﬁ%ﬁﬁﬁﬁ%@%ﬁﬁWE(Rmmn1%& “HAE N
A7 38 AR G T % O i 0 7 A R € B TR T P RO A P A R R AT I
(Carson et al. , 2006) ,
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At S AR A Ay e 2R TE TR T B O (L 5 Ll T R AR R SRR A A M ) Bk
PEZBradity . b, UM BRI ik AR I 2 T BT I 5 D ) S I | S R ] S e A
M AE VUM LA & ( Thomas & Lamm, 2012) . S G458 i 45 38 [ 1Y 2% 34 60 T ) 7= 5 D 7
BT . AP ARIRE D B T i (Ganesan & Hess, 1997), “W#iWZSMe” il ad 718 [ H
BB XTI 7= S ) S S 1 T L A R AR AT LA & (Zimmerman & Zeitz, 2002)

AN, DB UE AT (AR TR AE (2017) BODNIOL, 36 5o 2 190 2% 28 XF i ) 7= it JE 7, SC
.7 R ARl A Y S R AT AR B LA, A3 [ 2 5 SRS 2 Park HI Lee (2009)
FRINIGT 368 5o 2 I 28 X AR o DXt 7 ot P A S o BRI R S B DA o, < ot ™ A 2R AL
IR TOIE AR ICECPE” 2RI A 283 10 0N, 38 3 23 1 WA i DA i, Xk
T R K" P58 Bl I 7 it ke 5 ] 5 ik B [ 22 [R) 22 0 R S /K P I & WL EE 38 (Wang & Lamb,
1983) , MRS BT I 7= il A PR A X T il [ R [ PR T T G200 (IMF) 2020 4R A Y25 LA
RN SN S SN = WA N VRV @ U3

3.2 B s SREACREIE

AR FE AN K 3k ol ARSI A [ DX 358 R 7= & 1) T 9 R iE X 4, R B (IR L bR
. MEREVFE) KO TG, LT (WY, S%RAR, OGS AR m a4 m
D7 AT REMLIN S A ASHIF ST A2 IR 2 Bixt ] S te A G3 EAT T AR GRS m {5 BRI A 30k,
() 7E R A SN S T T A A AR A AL R S, 78 TE SCHR A58 B 1 R 0 e 0 0 S R g ke ko A
W K 5 W K 19 9 I 77 it il Al 55 B JH T ™ i, DX 3R 8, 56 1) 248 B S R R 1R, 3 53] e g 7= it 5 D
E 2GRS MUCECE, JH3s g R A 120™ s S5 19 B F000 BRI 58 BORE SC I 0T, LA 590 X 4
PR G RE MRS, WO IR FE N B w2, NGRS 3R e ARFE”
F EAREIE" MR T R DR BTN, TSR 1500 £, TR 1262
By, Horr, 223 ()36 PR TICHOCIRES | B A S8 | Je201/A 3 G R B bR, 524 1039 4
YR, AR R 69.23% ., Hih, 4ok 55.73%, Fk 44.27% , REATERIIOMG, 25~35 % EE
A5 79.98% , FF6 I BRI A RIE . AT SCECEE H I 3000 JTRA ERIREAS 1 82.87%, H
AWK ], BA =R DL W SEAME XS5 8 S DI REA G 64.97% , B/ KR (E
o RATEBFEA N 38.21%, K AXENHEA G 14. 82%, K HSEHEAR N 15.21%, >k
H S AREA 5 EE 17, 81%, Ok A NP E PIFEAS d7 L 6. 54% , ok FHELE A 5 FEAR 5 EE 4. 33%, &
B HA E S BIREAS 5 1 3. 08% , HA — 5 HIAMIERLE .

4. ZER S

4.1 MG

AWETE T SER ] Harman BRI EE T BORAEAS HEAT TGS, LA E 2 15 HAT SR 7795 O 22 1)
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H
B,

GER BN — N TR RERN 35.27% , /DT IGSHE 40% , 7T IkAT 5 22 59 I B 1 EA
AR EIEFEA VAT TR R VL 0 T RS EPE P a0 M, DA 56 00 330 0 15 B R e,
SPSS24. 0 FEATIRR MR T L5 R, KMO B4 0.92 (KT 0.5); Bartlett BRIEAG I ZEH A p=
0.00 (p<0.05), HAIREMMLRREEEAGSITFEL; BT EMBERERN73.65%, Hr, “JF
BORE™ 13, FTAGHRET 1 TR S 0 B B R v B AE SR A e I, R A T 2 A i R Ry
0.70~0.85, /R RAFAYR—ZAEEENE, FERAEME R Fordr e, MBRIE EFE 5L 10 Dh_E i 3 A8 X3 far 1)
SHESCH” 13, “BEAAENMA” 1T, SR EREAEA G SRS REZR (WE2), £4
‘&HJ Cronbach « REIIRT 0.7, HAEMEE (C.R ) BRT 0.7, FHERITZ (AVE) BRT
0.5, W RGMITEANE—ZHE (R 1), SHE&EN AVE FAIR (WMALEET) WRTIEEHAD

FEMAEE R (BT, BaRSHEEA RFMXARE (W3E2),

*x1 MIE B SRS RIS R
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The Internationalization Strategy and Pathway for Place Brand Promotion .
From the Perspective of Pragmatic Legitimacy
Zhao Weihong'? Liu Mengjun® Xie Shengcheng’
(1, 3 School of Business, Jiangxi Normal University, Nanchang, 330022;
2 Management Science and Engineering Research Center, Jiangxi Normal University, Nanchang, 330022;

4 School of Management, Jinan University, Guangzhou, 510632)

Abstract: The internationalization process of place brands is often uncertain due to cultural differences
and trade barriers. Based on the perspective of pragmatic legitimacy, this paper proposes and tests the
pathways and boundary conditions for place brand promotion strategies to drive trust and purchase intention of
consumers in host countries. The empirical test results from 1039 valid samples who have purchased or want to
purchase foreign place brand products show that, transnational place brands can stimulate the purchase
intention of consumers in host countries through place brand trust by implementing characteristic promotion
strategies such as openness and convergence, reputation spillover and quality diffusion. In addition,
environmental factors such as the matching between brand product type and regional economic pattern, and

regional development level have different moderating effects on the internationalization strategies and pathways
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of place brand promotion. These research conclusions may have strategic implications for place brands to boost
the process of internationalization based on characteristic promotion.
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