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3 AR RO EE AR BRI 430079; 4 FIEEFEREAFEMAER B 200135)

[(# E] AFELEE) EXRFRETHS RES S H) &K K8 0y B8R KA AL
#, ARINEBEE ERFBREENRATEE, 5INT ERBORD, HEHTHE
XA FNETE, HARERKNA, GHABEERN 5%, FHLEERALEHT Lk
KRBBREFTESHH FFRAR, MERFBRENRS, HEEARXRALHH)
EWRKBNBES LW I EA A RE, R4BRENTHH 2 A EARATIER, H
HFH;ERECRD, BREAHEXA G HE ERRKBRREAELEFNEA, FRF
BT 4B HEMNER, BARANE LM LERNE,

[XBER] 2 H =N FHH EHFK JEREORR HEFTHEX

FHES>EE, FT13 XHRAT R . A

1. 5]

][l

NATTE H B AR S o eI A MR i, — o R WU 44 B e . SR D R 44 ™ i, DR AR
LAEE W, KA, BRI, AT LR BN JLIY RS S A, S Ry 1 AL FTIE SR (Agrawal &
Maheswaran, 2005) . R4 &AL S HIS M, MEZ T LLERES =6, FEER T BILEA
REB M R S AR B i B (R4S, 2016), LA BRIMLAL (Sivanathan & Pettit, 2010), fH
s, WA, TR RN TIE, IR m ARAE S R I RN, WA A B A AT
i, AR AR A, (HR KRR S H C D AT S AU TR 55 R

w JERTH ;. ESARRERE G I oR ISR 8 A A RO S S A N T ST (3 H i
5 71972082) 5 EK HAFIEEGE SIE FBTIT R T IE 90 SR AR BIE LIS SR T R T O —— A TR
WL PEA " (BTHALHES . 71832002) 3 Fp T b J5 A o B R 0l B By 0 ) 5 8t Rt )™ 5o 4 b ) 00
MBS IR RAE” (WH . 2021T1045) .
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H AR 16 A AR I 2 SR/ NI 5~ (BhRLAE, 2014) , LI Re— ARG TR, g2 T 2
PRI E S EBERN (underdog effect) (Han et al. , 2021)

REIEERY, TEBOARES | KF HETRARL G Sh U, AT S ) SR Ab T A8 A1 A7 19
55% (Schmidt & Steenkamp, 2022), Paharia %5 (2011) BFSCARI, 428X 55 4 b Ab T A FIHAT |
FERGTIRA R AR T 55 T 8 i AT S ey, X 25 S RO A S R R T R B, il T H R A
AR ANt T 535 B L e P R R R IR, AT TR ISR S5 T DAy i At R 55 A
e, HorbaRFG CR OO # ) A URSR NS, S F R I HeE TE URR O, th TR SE
GRE TS HET STORSCRTTRERA 257, AR S EX T4 3 E ) & R R 1
PETTVERT, DA IRl ELO B | VE BB AT 3 32 O B S T IR R SR 1 S rh A L ASBESE
AR TR RomE ) SRR T, SRR RS BB TS URRR I R BCR AR IALH, X T FE
HERIE LB BA A, AP =AM AL, SEEe— 5 S R o S i ML R ) UROR
MG, SR B R SRR RIS A ROCR s 5280 TR & SE A 0 X 5 A UROR SR
AT E I S8 =5 A& TR BLO B . T 2 8 17 3 3 SGIRDT 97 39 ) & URSR SR 14 v A L
ABEGEAE L BRSBTS 4G 5, 1 YO 52 4 otk B2 FINH 9% 4 47 3h £ (T A3
RONBIESE , T2 5 i L RS AN T ORI A R TTRR

2. MR EA 5T RMIR

2.1 HHREBON

Simon (1954) &t MBI A T SCRPARLE XS 38 K58 40 6 T, FRME A AT BEVEAS &, (HJRARIR IR 5
571, AEHFEHAE, SRR NS RERN . AT 555 A w0 8d, JLTra AW
BT FRERE Ty sk a5 P b4, FRAT AR OCRE S IR Z), TR AR, AMMRES R, ]
SRR 45 $ B AR MEALEE . ANTTXS 55 3 1 SRR S G 0 A A A Fh g RE . SRS E AR S5, X
FEASCT LU AT ARG K (Tian et al. , 2001) 5 SERF35E Al B AR A IE SCRIZED, AT LA
SENATFAFIE LTE (Folger & Kass, 2000) ; AMI1E BIF#HE ANWHE R Ky, WA ER
MENGEE T AR )5 2534338 1 P s, BN | B B R

J T ARSI S, IR A B S T A, AR R SRR TR AL YRSR, AT L
O R E RLURSR A 9 St JRE (L3R (Paharia et al. , 2011)  FiI& — 2 flik il A2 20 |
ARG | PR AR A Py s, S5 S TR R E R QD R | AMER BT IR A B = D
i R SR I R RN SS ), A B AL UROR A AR A2 5 Yt ARG A RN R A T T A R O, ATk A
HAEWA T E ORI, JF BRI A B 25 3 WAL T AR AT AR KT RE 20K
EJE AT P e O v IR RIXE  (Paharia et al. , 2011), X438 F195 38 1 G 2 5 S NS 45 #
VIR S 80 (Nagar, 2019)
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2.2 EFEEE T B HAA) ReR AT

Paharia % (2011) A0, AMTHEAG T SR8 3, 58 R R 40088 i A /N5 1) ) 1
23 [RG5S/ N ) O 1 B B LA (R VR D, P L AE SR S5 T L B B I 0 T, TR 9
B T AF IS HA — T, Paharia 55 (2011) 48, 5¥E b FARHALI BA R KM AT RES K
W, R A B AU TR R ME 25 343 U A T4 I 55 43 TR 1 1 45 4 D) B N TR ) 5
PJels, HRET 45 URR (underdog positioning advertising) S 38 1 |5 6 S BUE O W RIRIE Z | 35
Grrp b FORF AR SRR . BRESS SIS (Jun et al. , 2015) . fRIEE T UFK (top dog
positioning advertising) i) B S EM TG EE, BAFEFELRS, SHEERTY
W, X3EsH AALXHEHE . RIE LRSS N, 58 EeR AR S B T URR R G, X
U5 A S Habir, AR A FREE S0, FRERUNMELLE A, T 93 X 55 A &
JRA R R SE B 0 A A5 B W3R, MRS HE T HUFR, &0 A B S =W sE 5
PO DRBIBURER . ARYE LR ORee, A5t s N AR R .

Hl: FEEBREEZSNEET, IXEARMEARME Sk, BERREXRASEE
(vs. IEEHEE) THIFR, 5L EBRENBTEARMERNBIEE,

2.3 FEFREEN HHE) YRR A IR

Paharia %5 (2014) #F50& 8, Y4 EHA £ S M K85 b T 45 S 07 5 /N 5 R 2k 17 5
G, RITES IR RIS R TN, 7RSI 5E T 58 H I W2 K % RSS2t 37 8 P AR 34
W2 E /NI B 20 S A3 B, Goldschmied (2005) BFSE& BN, 4453 nF A b1
S PR Z W AE S S NS 1 R B, SR ST A ALK RS B E . Michniewicz F1 Vandello
(2013) WFSERIL, AN TAET A PRPAEERIMERE , AT AN RGN 5 58 S5 2 ATE
BT, UL AR R IR AN RS 3 AT, IREE R AT J2 45 3438 3000 g A5 7™ A 1 6
SRAIZ , TERRSS A S A IR B S, SE R AT, X5 A T IR A, T 9 AT g
B I B B T ARV 55, IR 51 A T B X 55 A R = B PE A, AR RS, AT dR
LR SR R

H2: BREREEBEE (vs. FHBE) TEHERROVIZENEMN, SHEEBSRMESEE

MRS TRE,

2.4 ) IR OB O A1 Tl 3 L& A 1

McGinnis Fl Gentry (2009) ®FFE& I, Toiei iy m (RS H BB AT, JER s Afie TAh H
CAL T a3, JEAEXR T AYPREE b 285 W DA PR A0 55 7 A B, AN S A5 5 K A B IR 3
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(B3R5, 2013) , Paharia 5% (2014) AFZEK BN 2237 1T B 00 IR S5 i DR B QR o 55 3 L, 44
ik A AL HER, WE IS S EIATR, T 3R A VP 2 BB B B, 5
BRI, E T ESerh, S5 EGT AR S AR L, AR A . BORSE AT AR, 9
R 4 d /b B Z AT AR FIZEES (Baron et al. , 2018) , R 2R UE IR RE R BRHI, MELIIRIG = 5t
PR (Arli & Anandya, 2018), Vandello % (2007) HF78 & BLAMTR AR A5, ] i %ot
55 B R R AT AR EE AR Sandiker F1 Ekici (2009) BFFE &L, A4 18 i S F5 A S v 3
Ak IR B OB E WS R B RIS, 3R SRR RN ACHI B 3R 3K BUA WA R A RRGE AR
Goldschmied (2005) WFF¢ & BUIH 2% 2335 B O WIWASEAT A TE T ) B3RN0 3CRE, i 2
TG 7 At T 3 e e B, AT 25 PR AN UL ™ I PR RE AT I 25 I 22 118 2 IO 32 SRR MR
JEL, DA B ) SEE PR AT LA ERAE R B A 8 ) TR B R AR T S AE LR ) 4 i RE 68 o
EPURTE] H R ENTESY (Sandiker & Ekici, 2009) . ARIFFIEL BERN R P ERGIA T
(7] FHL OV R — MR, B BT 2 X 58 Fih L S T VRR TR R T, SR AT S A
B, WEAEHAEERRE, WA 813 X (consumer activism) JEH8 1 9% #3813 W K47 R Kk
FI B0 RS SR SR, S WS A T Sy B 2R A A AR A RO T S N i VE . T 2 AT 8l 3 L
SETH TR E PO RS BRI, TH e E S TATHA TP RO BRI 25 17 8h 2 X, @t
Yy b e B W SE AR S 20k H B O A (Sahin & Nasir, 2022), MR¥E FiRHfEg, 425 F 50
AR«

H3: EHEBRREBEBE (vs. ELHEE) THARKMUIERHNEMERE S, BEEXHER
MR TSRO B RETHEEEEZERNER,

55 L FE T IR R AR FHALHIBER WL 1,

TH B0 55 5k R Y o | TH B 0o S5 3 i st

////’ eI | W EX \\\\\‘

SF R YRR o TH B 55 5im A
(HHIFRvs AEHFEYFR ) T WA 3K T B
IR 55 L S SR BE
(fEvs.Hvs. )

BT a3 g5 S | PR SR A AL A A 25

3.RB 1, HBEERREBOERERR

SEH 1Y ARG SR I R FHUCRE T S R RO R IR O T, 39355t OR 5 3B T
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VRIS A, WEFEaE I W AU Ah LAY ) 5 SCE R SE B AL R LA A 25 BB JRoR OB AR

3.1 it

DAERFFE I, [RAT B Sl R )5 R A 36 T DIAE T e i F B, AR SCE R A
o S T A g S R [ g R B O R T SE R IR (AR SR, 2018) , A
SCERWINE TR SCORAL ML) S SE IR A RE B SIS A R A i At R 55 A R
M) 305, SR SCR ARG B RO YRR AN S5 A S RS BB T SRR GRS
FIHLAL, SRIFFE SO0y ), IR SCR SRR BT O TS IR R 55 i AR 5 3
HVRR CRIFEAFIHAL, ATRIBE F000) o SCIMRE i SCF R AR, 3 e Pl 45 At 1R 36 X6 2 3 4L
RTHAEM (Michniewicz & Vandello, 2013), #4f# INTERBRAND i LB E P4l 45 5 i piL ™ 4
E, A, MRS Nagar (2019) B35 E M BB E S A& T EHIRK,

5530 A R2EA, LRI OC VBB = R A R AT R, X SR ARG . FHL. IR
e Al B, B RN R R EA G RE . MR Z RS, AT R
SEYOAT BERNRLRE , ABE IR IR SC R 2 AR ST TR AL R T < ER L
X A it 44 R R LS i R AT AT AR OGIBE T LAHERR b R A e, AR SIS R T .

FEHIA IR (RIS RCR I HEE T SRR, S8R ECR AR L BE T HTRR) .

AR A T SR 48 B B A FL R R, A R D TR IR R G e T A RO BT IR, RS R
FIHL, KIBILIR, 2000 R A Bt 5 T 4 1R, 63 2 8 AR vh 2 AR 0 1 R, i — 2R
Pl R ICAR BN T 7 I R 8. BEE B ICA I HE AA T G, i 5 4 H 25 3 E0
{2, FE T H i A T S 0 A, DK B AT L IE A2 B, Bl X7 b F R RS2 4 N, T FR ki A
A RAT R DR Tl 45T b A

St Bk HEL 2 [ N — A N BB IO A L A 77 R, BAT, BRI T AR 7R IO AR BN T L
g, JHA T s, SR HATH SRR, S AR AR, BEE LA
R el FH 25 PR R K, iZ T e et H 25 35080 B Bb e 00m R4 58, o™= i, AREY K
HigsE , FRECE K BT 5 14

SH A SR CRFGT RIS VK, 5 BRI bR AR, 55 3 R T 45 e

HIR) .

T A 2 ] N — OB AR NI 2 T AS FU G 2B P R, B R R RS AP B B SR R o A A A B R AL
B IR BHARES T A S5 KR EE AN E Aoy bR, 20t — BT | 0955 77, Sk e i oF
WREEICAS T 5 8 Sk A, PR T —E i di, SR, Bkl ik B Fii g #0758
S A AR . B 2 ICA FUIHE ATV G, T 0 sE Sl H 2 RN, BB KA %
e, AR R TR A, ARECE K R T 4 4

3.2 WFEEUGARIRRE

B AR EREE R AR A, 376 44, HP A 26 44, A 50 44, FHIARRE S 22.1 %
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(SD=1.848) . HHBALS Sl HIHA, SEHER, SalgRayl s A Mg, 2R
WA X LR RO, LR SRS 23 R A TCSCHY T SO R R, Sk SRR S S 2R T
RIVEILTIR 3R, FIBRWOER AR, KM ECF 20 BealEE l, Wiksa
TIARLE TR R 800 FLAN, SEEGI AR HIAE 5 B AN, SER A RHE ISR, PO
[IZEAHRL AR, S 76 S90S 540, MERICARI &S, FIa 70 A 2R, PS5 1 2%
RS SEHh RRB W SK B ), [A) R A Paharia 4§ (2011) &3, A7 4 M H, Cronbachs o =
0.889, RI-Loaritorik, RMAE NI, MR &, RAE TR K27 (1=58 2%
A, T=ARAR) | WRARRE ISR R A B B R, VRS WSR2 R AR R B T 4R R
AU AR R 27 R 2R AT REN K E B L 27 (T=AnlfE, 7=1RATHE) .

3.3 Biopr G

W s Pt AR S BB T S VORI S FF S ORI TEAER S, A 1 2 0T 4 3
HYR IR BRI IMNR L (83%, p<0.001) FIEE KAV S50 (97%, p <0.001), 5
) S R MR FE 3 25 5. TR, B 3838 T URoR S b oRHER VR 102l 08 43 i R
SPSS24. 0 #4T . RAIMSIHEA ¢ K%, RS HF ORAME R A NG L Z 1w 25, 4R BN,
HRFE IR AR ISR L M5 (M=4.121, SD=1.049) W& THH4 (M=3.450,
SD=1.306), p=0.021,

3.4 it
SCHY 1 BIBFGR AR TESE TR HT, FESRIA Gk FIOE T 2 Rk s B8 o R A 44 11
THEE T, BRGERHSHEE SRR, RIBEASRRTEEZ, HEEABRRKELEMAERN

BERIATSIRE A, P RUA S e 21 Xl 55 A A W S 1], 3k TR X R A R T I )
YRR, 5555 MR 95 338 T JRR R HUAR 95 3 T VR ROR IS RICR B4

4. L2 THBENBEMBSEE SIFKWATIERHAR

S 2 B9 H BT 5E A0 B X 55 8GR B T R SR R R T VE
4.1 Lk
SCE 2 RPN R (A, /P8 BB LT, IEFR LB, R4 A &R

()5 R A HE T LIRS sa I F-BL, 0 TR AR S sarai ARG ITERTIESEE,
ALY = AKX A 1 R 3 8 5 R A9 55 )T S AR R AR AR T T ok
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(Michniewicz & Vandello, 2013) . [RISZE5 1, 286 2 A « w50 <R PO 4008 G i R ) o
ML, Hrhgs i SRS A A IR RN, SRBG TR T TS R A

4.2 WFZEPGARIGRE

TEPIR AR AT Rk 55, W52 05 kS 509, HrhB A2 &, Lh 63 4, VP4
#4720.780 % (SD=1.562) , MBHXBENLIT A =AAFEMTEFREL , 51 S L0F ) HMR, 78
I AR 23 R A TE B ) SO R, X SRR S S 2 TE R R B L) R, F
JERNPEARE B IA R, DA 4 SCE0 bR B Rz e 800 LN, S [E FE i 7E 10 238 A
W WA, BORPOLEAIR RG-S E o R84 204 90 11, ﬂ%@%ﬁﬂﬁ%ﬁﬁ\%
P R S A i, JRSE A RIS H Tommaso il Samuele (2012) yiEFE, 3 N, KA
7 5 (V=3 ARER, TR, BRI %@iﬂTﬁﬁ%MEEﬂ%%ﬁﬁf

s AT B W I e R IR ) S AT O BT R B W R I - T A L
HAET 538447 8” (Ii143) (Cronbach’s a=0. 854)

4.3 BAEoprHER

B TR SPSS24. 0 47, BRI R I 20 Wr AT 8RR VER 3, A0 s 4 /KT 2
HEAER ), FRKSRER, ARABREAENEAREEREE, F (2, 87) =14.414, p<
0.001, n; =0.249, #—HH)GE /R, | EHEERI S #HMRMTEFKT (M=5.756, SD=
1.038) BESTEE 3 MA (M=4.878, SD=0.992), p=0.004, I 3 i 2H 1R 35 S oK -
B TR 1 W4 (M=4.156, SD=1.394), p=0.018,

TE]ESE S R BRI B B0l b ABFSCR R R 7 2000, DIsa gy |8, 553
AR SE R ) O 25 SR A B, AT SR R T RE AR UE S AR BB T VR R R IS IR, AR R
B, ORI 58 4 o B 2 a0 58 3t PRI SE R 1) 22 5 W, F (2, 87) = 11148, p<0.001, n, =
0.204, H—LFJGLBEMTE R TR, SE) S5 P g0 55 8 Ik L E ) (M=4.925, SD=
0.917) BEBTHEEESAA (M=4.342, SD=0.808), p=0.010, &34 20 sk ry 55 #
vt LA S 1) W 3 v TAREE T e 44l (M =3.875, SD=0.860), p=0.039,

4.4 g

SCY 2 Wk 7B H2, FESRIARRICR HOCHEE T URR RN, SRR 5 SR TR TRROR
WS H ST, B ST SR LA B e, T 2% 2 55 3l R B A S T ) R W B e, S SR N T A
KOS EAV AR . R mT RAHEDN e 5 At R 58 A it ) T A B AU RO R SR R, 5 A
ILIZR T 95 35 T ROR SR, SO T 218 ok 55 480 A st Dy K2 358 1 5
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5. K1 3 BB FRFRRBEID AHLHFR

S2I6 3 1) H AR AE S 2 ROBFIE 50l F T A R LG L TSR E T B AR A ER .
5.1 sEubkil

SHe 3 RMANR el R/Hh/m) MARSEER T, RS 2, SE5 3 6 5mA s 3
P K UL BT R 0 R ) SR SO, PP s B T R T 5 B TS VROR NS, SR A T R
DU VRS, SCIARHRSES 2,

5.2 WREEBGARIE RS

TEAP AR AT YOI S, oA 112 K0S 558, B4 36 %4, @76 4, FHIAFER
H21.912 % (SD=2.113) , KBAKBENL I A = AR R ST R AL, ZORABTULA A [F] 52 4+ 5 B 14
JUEARE, B SERESE, B8 S B AL TR BB Y AT B0 32 SORSS B e 3K 1)
), e SRATAT A4 108 1y, ) o [ BHLO ORI SR04 F Escalas I Stern (2003) #YH%, 15
HAH, RAESITE (Cronbach’s «=0.931) , BARBE MG, 40075 5B fi )5 1 i
FREZ BN h R A R IE R AR AR TR 1 R BRI R, FRIERE R
FAE” B FPH RN B, FRIRB)TE P AR IE R AT 1 YR B B e i
SRR, RAEAL RN E AN RN OIS YU BT R, RN
NV EZ T A RS . BB AT 8 ORI T Paharia % (2014) RYER, @I
BH, RHL AL (Cronbach’s a=0.869), HABIHANT . X H Rk e Il 19 W 36 3045 7 A9 1F
A7 Bk R AP K, R R AR 2 S 1 A BAR o B A L ik 4 g Sy R R T P
FrOREhE, FH THHAE | R F B0 BEACE A SC g X Bk rU IR A A SR B 1 G
L AT R A TG BEAR < X Bk K A S BB A T — TR SRR A R SR S
i M S T o SR R S 2

5.3 BuobrHas

Bl AR A SPSS24. 0 3#F47, BTSSR A Z 07 22 0 W A TH A E PRGBS, R SO HR A 2 5
KGR BIARK R 5354, FARRSGSIR DR, ARF) 5 52 0 g 21 (0 5 4 22
FWE, F(2,105) =18.264, p<0.001, 7> =0.258, FEJ 535+ HAE I O SERT |, ASBFTER FH 20
R 25001, Dseqrom Ry ARG, 5935 S8 B AT 8 32 3. ) 48 RT3 0 JER R0 R 555 340 A g K
RN RAS R RS WL R E AT B TR ERL SRR 1 PR, RS
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9i R 2H i 55 A L A R L OR35S W3, F (2, 105) = 8.469, p<0.01, m; =0.139, #
— RGNS R B, w4 TE G Al Y 55 TR TR B BN AR S (M =4.728,
SD=1.027) WEETHE S5 H (M=4.256 , SD=0.953), p=0.039; HE 354 20 Pk,
R 55 B it ) TR L O BN AR o 3 R TR S SE 4l (M =3.800, SD=0.884), p=0.046,
I 5 4 it B2 A BRI 2 B A T3 £ A 22 R 3, F (2, 105) =10.011, p<0.01, n; =0.160,
—HE BT A R s, m ) S A A EA T P T E AR5 (M=4.678 , SD=0.993)
BEHTHE G4 (M=4.211, SD=0.891), p=0.027; W 4549k 2 #1530
F AR B TR S35 A 4 (M=3.744, SD=0.755), p=0.026, )55 4+ 3 40 9k 14 55
Bt R M 225 A, F (2, 105) =11.353, p<0.01, n, =0.178, #H—LH)5 LB HTHR
N, S RN )T A A A S A WL ] (M=4.819 , SD=1.045) B Em THEHKE3
KI5 3544 (M=4.201, SD=0.948), p=0.010; T 3 AR &34 4 sk iy 55 34
vt AR S T o) Y 2 v T R 1 IR AR e ] (M =3.694, SD=1.014), p=0.034,

#1 AREHEBEESBREEM EXMPNTEMERTEHH I
RESE S WS 15 B 5
- ™ i F $5 I
(36 \) (36 \) (36 \)
J 45 R BRLO R 3.800 (0.884) | 4.256 (0.953) | 4.728 (1.027) 8. 469
F>H>K
WA E XL 3.744 (0.755) | 4.211 (0.891) | 4.678 (0.993) 10. 011
GEE G il B | 3.694 (1.014) | 4.201 (0.948) | 4.819 (1.045) 11.353*

H. o o#x 03K p<0.01,

R T ARG IRV BT T SR AT Bl 2 SR T T T P DR R X 55 A LA S T )
HlESE A ER, ASBFFE M SPSS 24. 0 84 PROCESS Z2 2 /5 H Y Model 6 #E47 A1 R K 56
KR [ AR TR P — S AR Hayes F1 Preacher (2014) B, FRATHEAT T HIX
RO RS F T AN [ 38 4 B8 20 ) A8 s KT RIS < TP R < PRI 22 PR Ry, AT L
E G E NS BOKT, S55RNE 2 iR, #F—25 1 Bootstrap 25 R W3 2 iR, AT E SR NS
I, e T A ) [ B RN A B AT B 3 SR TR S R A 08 43 )2 0. 165, 0.039, 95%
) Bootstrap ‘B A7 X [H] )45 0, FWAT 5 [F] BHLCBEIFIE 28 447 23h 3 SCRY TSR b A ROM AN 1 25 &
JE T A A Ik T [ B Co TR 9 B A7 3 SRS R A UM RN R 0. 211, 95%1 Bootstrap B 7
X[E} [0.004, 0.508], ANELHG 0, FeBAT 5 [F) OB ANFN 2 2017 80 38 S % 22 P A 3ons 18 3%
FUIMA R A A B 5, o 58 4 2 6F WA S 3 1) Y B0 0 0. 163, 95% 11 Bootstrap 15 X [A] 145 0,
RNEHESNA S, DS S50, RS 4 Al ) 4 [5) #HLC B A 98 5178 3 X
FR) 7 B R A 5OW 43 S8 —0. 159 . —0. 047, 95% 1Y Bootstrap & 15 X [A| 414045 0, FEHA ) 25 [7] B0 B0
FNH 2B AT 8 3 SR T PR b A RON YA 35 AR BE S5 S AL 5 ) 2 ) LSRRI 28 35 47 30 3 Ui
LA KN R -0. 204, 95%11 Bootstrap B 5 X [H]2h [ -0.461, -0.004], AEHE0, K
(7] FHL LSRN AN 2 B AT 8 2 SO A 80 s HOmA A AR B 5, AR BE 5 4 X6 I 3K 25 1] 1 B
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RN A -0. 058, 95% 11 Bootstrap H{5 X [H]AL$5 0, FHH HIERON A B

LEE T =
-0.456" [RIEEL MR
0.383"
S A 0.834°
T N
__________________ TS 7 )
v 0.588"
"1 WAATEE X
PRl 2 B 4 P R ) SIC . i ) PP A AR
. = 03K p<0.05, == {3 p<0.01,
2 IFERBEOBAMIEESFTIHEHF NS
N 95% Cl
R % 42 fhiTHE —
1% &
AR ESES hS %
T BE TR S — ] 45 ) 3L O R — W 3 7 1) 0. 165 -0. 006 0. 448
FE T I R E T3 £ LML = 0. 039 -0. 045 0.155
TR R BLO R — I 2 B T8 £ LWL ) 0.211 0. 004 0. 508
1 BB T A — ) SE ) 0. 163 -0. 083 0. 408
IR S A — ) 4[] B O B — I S 2 1) -0.159 -0. 399 0. 007
R S G — W P T30 3 LI SE & ) -0. 047 -0. 187 0. 055
RS f—T R BLO A 3 E T8 £ LI E = -0.204 -0. 461 -0. 004
I 58 P — W 3K 7 ) -0.058 -0.303 0. 187

5.4 Vg

SCHG 3 IAEIRE], FESRSS AR ST P BT, DS SR B R 0 T URSROR, 5
Heah R 38T S UOR RSO By, BT 58 S am BE A3, T 2% 5 060 55 Bl R Ay ) e 1)
LRI TH OB AT 1 LR SR T I AR o ¥ g i, IR AR se S B fe v, T s B
FnFEE SRR, I H A A O A AT O 5 B R AN R AR S A e s AR
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N, SR R AN e ) [ ELC BTN B AT B0 32 SRSk P A VR R 55 4 i A S B 1)
PREERONA X UL BEE S AR B R, T S XSRS T VR SR SR 1) 55 4 i R B R
] R B, DR R S AT Bl SR B, BRI N Bl o 55 At e K TR e g

6. &it

6.1 WFsEssis

ARSCWFTE T e 3 AN S S e i S P B T, 3938 A SR T 5 3T i VPSR SR B8R
L5 A i 0 45 E AN VR IBILAR] . RS A SEH 1 Bk 1 78 58 3l RECR RO I 2 ) DR R SR g
MTEBLT , S5 RECR I 58 ) SRR, RORZE TR AR S HE SRR, S Xt
SR U 25 3 T A5 UROR SRS A 55 54 it A S TR ) BT v S 2 TR U] Rt o AN At R R 58 e i R 4 B
o R B, B X S e R A S R T AN BT R, U ) A R B X 4 3 T R UROR B O RCR
HAPNAEM . 5250 3 5IA T S R ELO N | TH2 BT B M A i, BREai R, B
BRI, T E X TR SR T S VROR A 1 55 35 bl A0 T () L R RN 2% 5 AT 3
ESORW g, ) ) L BN 2 5 17 8 SO

6.2 HEB IR

(1) ARBIFEE YR 5 BB RO FETIAT 5 5a 58, LU 55 AN [R] B 9 A dh R 38 4 D9 17 5
R 97 S5 RO W S U DATEWT 5 95 34538 S8R0 A SCRIR , A B 25 258 B — il R ) 45 3 il A%
ICHRCR AN R (PhEESE, 20205 JRIEFRSE, 2019), (HEEHSCHT L, Ml ifafF
TEZA™ S AT P AR O, A IS BT i B O BIE S 1 58 BEAT A S i kel , IFsE 4 ae s
TEAF AR AL S, LATEXS T i U 25 B RO AR W B =, B PSSR S S 5 R
AR H R N2 S T VRORSRE  R P 95 485 A58 R A0 X A7 o PR 5 3583t Rt I 1 T 4 5 4 A T R 2
ABFER —REF, & T HAERAET SO s H, FSET s e )5S
VRIS IR ZME, HE— PR TS S SR

(2) AAWFFEE UGS T 9B 55 5n ) S50 P8 1, S8 AR 2 3B T 5 R R R M RICR B 47
UGS 1 5 450 X 55 54t i 2 308 ) i URoR SR A 1 AR . DATEERT 52 K BRLIH 2% 3 0 SCF5
DAL, 3k TA O R il T AR I SR O B R A L SR AR A SR S B A (Delgado-
Ballester, 2021) , XFLE 322 Bdh A & B8R A SRS, BoLHoR | miah &,
SRAMALAEIE L, APTTE SIS T 5 95 HE RO BV A Ak LA RS B F R L, PSS iS
HAT B S M A S BAN AL

(3) ABFFEE YR Tomss i s e, S8 E T S URRREm gL h i bLsl . AT
FEFRNL TR B THH A S HEF L HNRE AP MAFTET R R 25 &R
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(McGinnis & Gentry, 2009; Delgado-Ballester, 2021), ARAFFEEHE—IKGIA T RBLOEFD . JHE
1180 SORSRIT B BN TR ROR R P Ay 32 SOX — 8 B iy | A SRS T i as
F, TRV IMRA M R ERIOLE . BFSR S R B, BEE e om Bt , 45 W] L0 A 2 4 17 3
XGRS Y, BT O B X T ORI 25 F )RR ARG 14 55 A BB T B SR 1], 3K
AR T HHET R E LS, L w T HHELILE,

6.3 SRR

AR EH, —BARR B I M PERE . B A TSR DR S R AR AT, X
75 it JURASERS S5 580K , (R b Z A R AR B SR B, AW S B e R T 4
P E VR R MOR 2B RAFBORCR 1 2 i) [ BELC 8RR 9% 3 47 8 3 SCHA gk
AR, T 28 0 W S AT S R SRR ) 55 Bl R0 SRy, I © RO ok R ik B B 19 WL F
B, NI, T 9B AT O 2 AN AR T B0 7™ i R AT O, A R T AR B PR IR A I
S S SCAEAR S i R i R N AT 22 R E A O i DU B T R T R
RET HIEAT SN 4 T BN GE I 5L . )5 UK S 2 AR T AR . UFirdh i, 4T3 A
IS | o g O

LR F AR AR L, 55 5 i R CSRAR X AS S R A, {2 58 F it L 1A X e A0 L ) 5 4 A
HEEREIHRAT, 593 Al 5 T LIa o 45 353 ) 5 oK SR B A5 1 9% 3 ) A DA [R) RS8R, 24
FHHE)HUOR, BRI A SRS S S, MR LT, R A S r R
SRR EAG &, R A S BIRINETTEA L, (RAETE 2, HHREAFTREE, KK
FORARBEBA GRS, R Z BrgrRish g MR, X TR T, AT g b, BT
SR AN, W LR SR, ERTE G PTG T AR
ICPNEUNEE S

6.4  HESEJHIRAIAR e 2L

AW RT R AR RER, AR Bei b | T S AT R B vy, PRl BT 4
RIFeRME, 5 FRE SR E RERAR L AR 22 5, DU PRS2y RO B, iy
ROFFEAGE R VS, eoh, AT T3 m Se sl e, X3 & @ AL E kAT 118
FfbabsE, 51l EEIEM L RF e AR A 20, TR RN e B R E X, RE R
) B RIARRE

R FE RO BT BRI T — RN, (B2 X T 45 B ROW 19 9815 HL R A RRIRAAZ
P, Forbo SN P AR S R 0y e U AN, 7 T B AR I AGE W Sk 2
% b B 7S O R AR AR By, DISRASAE S M At 582 (EM K%, 2013) , HbA7 ™= fhil
PRI SMESIHL F BRI AL 28 B F55 DIRe, A5 B HU O S A5 D BE, SEBIRT A R AR
HOyHIN (Berger & Ward, 2008; 4Wef%, 2017), Wb H BE . A0S0 Fi S %A Sk
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W] (Sivanathan & Pettit, 2010) , 7E4#ET SRR FEN, B 5 1 HAL ™ 55 B 0T 45 RN 19
SN FRARERAZ I . Ah, TH 2R E BA BRI MRZE S, ARRMIWTSE AT DL 98 5 A 22 53 FE 4R
WHHE T E ARG IEIALE], Hrp A5 (power distance belief) J&—>E 2 AT 5748
i, AU B E ST SO R A2 PPN AL 2 A SRR Y SCHE S5 H4 (Shavitt et al. , 2006) , RAX
HEEEEMNGERE AN, WA R S NG TS RS — SR %
), ANATREG R, SLERETTHUY (FRIEAE, 2019) , HRE RN BT T4 3 R HO A
R, S E R BRG] LU 2% 3 X0 BT IR 25 25 R Y BEAR S, W T A RIA IR B (R &
BT S, HHEET E VPR R SR A E LRI EAS R AIZ I

O Z%&Hk

(1] BE#, 2%/, TXH. MEHEFARZR TS RZ [I]. HFE LI, 2016, 32 (3).

(2] &, WA=, HAF, . RABREARGRX A WA EHEH-B5HH [J]. 0EF
#, 2019, 51 (3).

(3] &a%W, RAM, 2£2#, . MUR DTG EFRZHMALHFET AN m [T]. CEER,
2017, 49 (2).

(4] F@AK, K%, &&, F. BEe8 EX0mb N [J]. QE£4, 2018, 50 (6).

[5] #EE, K, ZFH. LA FaM Ly FTAMEnRE [J]. 2% EHE, 2020, 42 (4).

(6] WIEF, 2. THARTHE? RBELSHEFRESE. BENENMEA [J]. AEEF
5438 2019, 41 (6).

(7] EME, IR, AZW, . 2R mGMLEEMm. aENREEE [J]. FEKER
NFEF A 2013, 21 (1).

(8] W&, TMlE, ###. “TH” GHEALE “REL” BEFWHFNETRN [J]. PEILE
B, 2013 (2).

(9] ##, THE, BE. AMIARIFHFHH? EHFTNLFEHREARART [J]. SELEFEEE,
2014, 36 (12).

[10] Agrawal, N., Maheswaran, D. Motivated reasoning in outcome-bias effects [ J]. Journal of Consumer
Research, 2005, 31 (4).

[11] Adi, D., Anandya, D. Exploring the impact of empathy, compassion, and Machiavellianism on
consumer ethics in an emerging market [ J]. Asian Journal of Business Ethics, 2018, 7 (1).

[12] Baron, R. A., Tang, J., Tang, Z., et al. Bribes as entrepreneurial actions; Why underdog
entrepreneurs feel compelled to use them [ J]. Journal of Business Venturing, 2018, 33 (6).

[13] Berger, J. A., Ward, M. K. Subtle signals of inconspicuous consumption [ J]. SSRN Electronic
Journal , 2008 [2023-04-07].

[14] Delgado-Ballester, E. Effect of underdog ( vs. topdog) brand storytelling on brand identification;
Exploring multiple mediation mechanisms [ J]. Journal of Product & Brand Management, 2021, 30 (4).

111



BINE IR
2024 FEF 28 (% S34)

[15]

[16]

[17]

[21]

[22]

[23]

[24]

[25]

[26]

[27]

(28]

[29]

[32]

112

Escalas, J. E., Stern, B. B. Sympathy and empathy: Emotional responses to advertising dramas [ J].
Journal of Consumer Research, 2003, 29 (4).

Folger, R. , Kass, E. E. Social comparison and fairness [ J]. Handbook of Social Comparison, 2000,
12 (6).

Goldschmied, N. The underdog effect: Definition, limitations, and motivations [ J]. USF Tampa
Graduate Theses and Dissertations, 2005, 41 (3).

Hayes, A. F., Preacher, K. J. Statistical mediation analysis with a multicategorical independent
variable [ J]. British Journal of Mathematical and Statistical Psychology, 2014, 67 (3).

Han, B., Sembada, A. Y., Johnson, L. W. Leveraging underdog positioning and consumer trait
agreeableness for sustained marketing strategy [ J]. Sustainability, 2021, 13 (23).

Jun, S., Sung, J., Gentry, J. W., et al. Effects of underdog ( vs. topdog) positioning advertising
[J]. International Journal of Advertising, 2015, 34 (3).

McGinnis, L. P., Gentry, J. W. Underdog consumption: An exploration into meanings and motives
[J]. Journal of Business Research, 2009, 62 (2).

Michniewicz, K. S., Vandello, J. A. The attractive underdog: When disadvantage bolsters
attractiveness [ J]. Journal of Social and Personal Relationships, 2013, 30 (7).

Nagar, K. Support for the underdog brand biography: Effects on consumer attitude and behavior [ J].
Journal of Marketing Communications, 2019, 25 (5).

Paharia, N. , Keinan, A. , Avery, J., et al. The underdog effect: The marketing of disadvantage and
determination through brand biography [ J]. Journal of Consumer Research, 2011, 37 (5).

Paharia, N., Avery, J., Keinan, A. Positioning brands against large competitors to increase sales
[J]. Journal of Marketing Research, 2014, 51 (6).

Schmidt, H. J., Steenkamp, P. Beware, an underdog may bite: Literature review and brand
management framework in the context of underdog brands [ J]. Journal of Brand Management, 2022,
29 (1).

Shavitt, S., Lalwani, A. K. Zhang, J. , et al. The horizontal/vertical distinction in cross-cultural
consumer research [ J]. Journal of Consumer Psychology, 2006, 16 (4).

Sivanathan, N. , Pettit, N. C. Protecting the self through consumption: Status goods as affirmational
commodities [ J]. Journal of Experimental Social Psychology, 2010, 46 (3).

Simon, H. A. Bandwagon and underdog effects and the possibility of election predictions [ J]. Public
Opinion Quarterly, 1954, 18 (3).

Sandikc1, O., Ekici, A. Politically motivated brand rejection [ J]. Journal of Business Research,
2009, 62 (2).

Sahin, O., Nasir, S. The effects of status consumption and conspicuous consumption on perceived
symbolic status [ J]. Journal of Marketing Theory and Practice, 2022, 30 (1).

Tian, K. T., Bearden, W. O., Hunter, G. L. Consumers’ need for uniqueness: Scale development



BRER, F

555 Fo i 2 B T A R SR k- 0 AR R AL T A

and validation [ J]. Journal of Consumer Research, 2001, 28 (1).

[33] Tommaso, A., Samuele, M. Perceived competition and performance in Italian secondary schools: New
evidence from OECD-PISA 2006 [ J]. British Educational Research Journal, 2012 (10).

[34] Vandello, J. A., Goldschmied, N. P., Richards, D. A. R. The appeal of the underdog [J].
Personality and Social Psychology Bulletin, 2007, 33 (12).

The Mechanism of Underdog Advertising Positioning Strategy in Advertising Competition

Jin Xiangdong'? Fan Xiucheng’ Kong Fanchang® Song Wenhao*
(1 School of Management, Fudan University, Shanghai, 200433;
2 School of Economics and Business Administration, Central China Normal University, Wuhan, 430079;
3 School of Psychology, Central China Normal University, Wuhan, 430079;
4 School of Economics and Management, Shanghai Maritime University, 200135)

Abstract; This paper focuses on the effect and mechanism of underdog advertising positioning strategy of
the weak brands in the context of advertising competition, introduces the intensity of advertising competition of
strong and weak brands as moderating variables, and introduces advertising empathy perception and consumer
activism as mediating variables. The empirical results show that in the face of advertising competition from
strong brands, the weak brand adopts the underdog positioning advertising would get better effect than the
general weak brand advertising strategy. With the increase of competition intensity, weak brand using
underdog positioning advertising strategy can improve weak brand purchase intention, and the competition
intensity has a moderating effect on the underdog positioning, and consumer advertising empathy perception
and consumer activism have continuous mediating effect on the underdog advertising positioning. The research
enriches the theory of the underdog effect, and has great theoretical and practical value.

Key words: Underdog effect; Underdog positioning advertising; Advertising empathy perception;

Consumer activism
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